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especially  _ 
for  simple 
profits 


No  perfume.  No  colouring.  No  unnecessary  additives. 

If  you've  sold  Simple  Soap,  you'll  know  how  women 
welcome  a  little  simple  purity. 


And  now  we're  telling  them 
about  two  new  Simple 
skin  care  products. 
Simple  Cleansing  Lotion; 
and  Simple  Moisturising  Lotion. 
In  the  familiar  brown 
and  white  Simple  design. 

The  principle's  the  same  for  both. 
No  artificial  frills, 

colouring  or  perfume  to 
irritate  sensitive  skins. 

Just  pure,  gentle  skin  care. 

Test  marketing  has  shown 
that  the  products  are  right: 

the  packs  are  right: 
and  the  price  is  right. 


Simple  things 
simply  sell 


gives  reasons 
for  leaving 
PSNC  chair 


Sir  Harry 
Jephcott  dies 


Alberto's  new 
approach  to 
chemists 


Preview  of 
Shopex 


OFFER  ENDS 
JUNE  16th 


FOR  THOSE  WITH 
A  NOSE  FOR 
A  GOOD  BUY 

SUMMER  BONUS  OFFER 


ORDER  THROUGH  YOUR  WHOLESALER  OR  KARVOL  REPRESENTATIVE  NOW 
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COMMENT 

Natural  choice 

Bob  Worby's  decision  to  resign  the  PSNC  chairmanship 
after  less  than  a  year  will  come  as  a  surprise  to  many 
of  the  contractors  for  whom  he  has  embodied  their 
current  spirit  of  militancy.  His  reasons  are  spelled  out  on 
p886  and  must  be  respected — clearly  our  columnist 
Xrayser  hit  the  nail  on  the  head  when  he  argued  recently 
that  the  contractors'  leader  cannot  easily  combine  the 
office  with  the  running  of  a  business.  PSNC  must  therefore 
count  itself  fortunate — as  must  contractors  at  large — 
that  it  has  been  possible  to  call  upon  David  Sharpe  to 
fill  the  hot  seat,  for  there  are  few  pharmacists  so  well 
qualified  to  advance  their  interests. 

Mr  Sharpe  hardly  typifies  the  average  independent 
contractor  however:  he  is  a  highly  individual  and 
competent  businessman  whose  ability  has  been  proved 
beyond  doubt.  But  he  has  also  been  in  the  forefront  of 
many  public  relations  campaigns  for  the  profession 
and  is  capable  of  arguing  the  case  for  the  largest  multiple 
or  the  smallest  estate  pharmacy  with  equal  conviction;  he 
is  a  man  to  whom  the  media  already  turn  and  one  who 
understands  the  workings  of  the  "publicity  machine". 

We  must  hope,  however,  that  Mr  Sharpe  will  be  able 
to  establish  himself  rather  more  permanently  in  the 
chair  than  did  his  predecessor — constant  change  is  bad 
for  the  morale  of  rank-and-file  contractors  and  there  is 
always  the  danger  that  it  will  give  rise  to  speculation. 
Griff  David  guided  the  committee  through  a  long  and 
important  phase  in  which  all  change  was  won  by 
painstaking  negotiation;  when  he  was  succeeded  by  Bob 
Worby  the  requirement  had  already  altered — Government 
had  failed  to  react  to  the  desperate  plight  of  a  rapidly 
shrinking  pharmaceutical  service  and  a  direct  appeal  to 
the  public  interest  became  necessary.  Mr  Worby  responded 
admirably  to  that  challenge  and  contractors  will  thank 
him  for  the  service  so  freely  given. 

The  tide  of  public  sympathy  (if  not  yet  the 
Government's)  has  begun  to  turn  in  contractors'  favour 
and  PSNC  must  sustain  the  flow. 

'New  look'  Directory 

The  1978  Chemist  &  Druggist  Directory,  copies  of  which 
are  now  being  received  from  the  printer,  has  a  "new 
look" — the  front  cover  has  been  re-designed,  the  pages 
are  larger  and  provided  with  a  stepped  index,  and  the  text 
is  printed  in  a  different  type  by  a  different  process. 

An  addition  this  year  is  a  chapter  on  drug  interactions, 
including  a  table  which  lists  the  interactions  that  can  be 
important  at  least  in  some  patients.  The  table  is  arranged 
in  alphabetical  order  of  drug  group  whose  action  is 
affected  by  the  interaction,  and  there  are  many  cross- 
references.  All  the  other  features  of  the  Directory  have 
been  retained  and  brought  up  to  date,  including  the  buyers 
guide,  the  unique  Tablet  and  Capsule  Identification 
Guide,  the  lists  of  professional,  Government  and  NHS 
organisations,  wholesalers  and  multiple  retail  outlets, 
and  the  forensic  and  general  information  chapters. 

Implementation  of  Part  III  of  the  Medicines  Act  1968 
came  too  late  for  inclusion  in  the  Medicines  Act  chapter, 
and  a  separate  supplement  to  the  Directory  has  been 
produced.  It  summarises  the  relevant  Statutory  Instruments 
issued  under  the  Medicines  Act,  including  the  Prescription- 
only  Medicines  and  General  Sale  List  Medicines  Orders. 
The  new  legislation  under  the  Poisons  Act  1972,  which 
came  into  force  at  the  same  time  as  Part  III  of  the 
Medicines  Act  1968,  is  also  included.  The  supplement  is 
supplied  free  with  the  Directory,  but  copies  are  also 
available  separately,  price  £1.00  (p  and  p  10p  extra). 

The  1978  Directory  may  be  ordered  from  Benn 
Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW, 
price  £15.00  post  free  (£12.00  to  C&D  subscribers). 
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Why  Bob  Worby 
left  PSNC  chair 


Mr  Bob  Worby  has  blamed  "sheer  finan- 
cial pressure"  as  the  reason  why  he  was 
unable  to  stand  for  a  further  full  year  of 
office  as  chairman  of  the  Pharmaceutical 
Services  Negotiating  Committee.  The 
amount  of  time  spent  in  carrying  out  his 
duties  has  had  a  severe  effect  on  his  own 
business.  Mr  David  Sharpe  has  been 
elected  in  his  place  (last  week,  p842). 

Mr  Worby  has  issued  a  statement  say- 
ing: "It  was  with  sincere  regret  that  I 
found  it  necessary  to  inform  my  col- 
leagues on  the  PSNC  that  I  was  unable 
to  accept  nomination  for  a  further  full 
year  of  office  as  their  chairman. 

"In  order  fully  to  discharge  my  duties 
during  the  past  twelve  months,  it  has  been 
essential  for  me  to  devote  the  greater 
part  of  my  time  to  the  post.  In  addition 
to  internal  duties,  this  has  entailed  in- 
numerable meetings  with  MP's,  national 
organisations  and  the  media,  extensive 
correspondence,  and  a  continual  study  of 
the  background  and  current  situation  of 
our  contract  and  our  negotiations." 

'Happy  to  bear  burden' 

"The  personal  burden  of  these  duties 
is  one  which  I  have  been  happy  to  bear, 
and  the  challenge  of  the  task  has  been 
stimulating.  Nevertheless  the  effect  of 
this  workload  upon  my  own  business  and 
domestic  commitments  has  been  very 
severe  and  sheer  financial  pressure  rend- 
ers me  no  longer  able  to  neglect  my  own 
personal  affairs  to  this  extent. 

"Whilst  my  colleagues  on  the  commit- 
tee have  indicated  that  they  would  have 
been  content  for  the  bulk  of  my  recent 
activities  to  be  taken  over  by  the  chief 
executive,  I  did  not  wish  to  continue  to 
accept  prime  responsibility  for  a  task 
which  I  could  no  longer  personally  per- 
form. 

"I  shall,  of  course,  continue  to  play  a 
very  active  part  as  a  member  of  PSNC 
and  I  have  great  confidence  in  the  cap- 
abilities of  Mr  Smith  (chief  executive) 
and  his  senior  colleagues  on  the  staff  at 
Rickmansworth.  I  wish  Mr  Sharpe  every 
success  in  taking  over  at  a  critical  point 
in  our  campaign  and  am  sorry  that  this 
had  to  be  so.  I  know,  however,  that  he 
will  enjoy  the  same  full  support  that  was 
accorded  to  me. 

"The  momentum  of  the  campaign  is 
well  and  truly  established,  and  the  com- 
mittee and  contractors  throughout  the 
country  are  united  behind  it.  With  con- 
tinued all  round  pressure,  success  in  our 
quest  for  arbitration  cannot  be  long  de- 
layed. Once  this  is  achieved,  the  principal 
responsibility  for  the  presentation  of  our 
case  will  in  any  event  rest  upon  our 
officers  and  upon  selected  professional 
advisers. 

"In  vacating  my  post  I  take  with  me 
the  satisfaction  of  knowing  that  during 


the  past  year  we  have  seen  greater  act- 
ivity in  pharmaceutical  affairs  than  ever 
before.  Our  cause  has  never  been  so  well 
understood  by  Parliament  and  public 
alike.  Although  the  Secretary  of  State  has 
sought  to  take  credit  for  it,  we  have  at 
last  achieved  the  long  overdue  correction 
of  the  method  of  distribution  of  NHS 
remuneration.  We  have  seen  the  full 
implementation  and  further  extension  of 
the  Essential  Small  Pharmacies  Scheme. 
Arrangements  for  the  recognition  of 
part-time  pharmacies  in  suitable  situa- 
tions within  the  ESPS  have  been  agreed 
in  principle  with  the  Department  and 
such  pharmacies  will  figure  in  a  national 
scheme  for  rationalised  distribution  of 
pharmacies  which  is  at  an  advanced  state 
of  development  in  consultation  with  the 
Pharmaceutical  Society.  This  latter 
scheme  will  itself  open  up  tremendous 
opportunities  for  further  improvements 
in  our  terms  of  service  and  in  our  con- 
tribution in  the  field  of  primary  health 
care. 

"I  would  like  to  place  on  record  my 
thanks  to  the  members  of  the  PSNC  for 
affording  me  the  opportunity  to  lead  our 
negotiations  and  subsequent  campaign, 
and  to  the  officers  for  their  loyal  support. 
I  would  thank  also  the  Board  of  Man- 
agement and  officers  of  the  NPA  and 
the  Council  and  officers  of  the  Pharma- 
ceutical Society  for  their  unfailing  co- 
operation throughout  the  year.  Miss 
Tomison.  in  particular,  gave  freely  of  her 
time  and  undoubted  expertise  in  develop- 
ing our  Parliamentary  approaches  and  I 
am  sorry  that  she  did  not  find  it  possible 
to  remain  with  pharmacy. 

"Finally  I  would  express  my  thanks 
and  appreciation  to  contractors  through- 
out England  and  Wales  for  the  tremend- 
ous support  they  have  given  to  me,  and 
for  the  tolerance  they  have  shown  during 
a  very  difficult  period.  United  we  shall 
win  our  battle  and  this  is  vital  not  only 
to  pharmacy,  but  to  the  public  whose 
essential  needs  we  serve.  This  support 
must  be  continued  without  remission  in 
the  coming  months." 

Mr  Sharpe's  comments 

Mr  Sharpe  told  C&D  last  week  that  as 
chairman  he  would  continue  to  seek 
public  support  in  the  fight  for  arbitration. 
He  had  great  confidence  in  the  abilities 
of  Mr  Alan  Smith  and  Mr  Mike  Brining, 
PSNC's  financial  executive,  and  he  hoped 
to  add  his  own  experience  as  a  pharma- 
cist and  businessman  to  complete  a  strong 
negotiating  team.  Asked  if  he  was  daunt- 
ed by  the  amount  of  time  he  would  have 
to  spend  carrying  out  his  new  duties,  Mr 
Sharpe  said  he  was  fortunate  in  having  a 
business  which  allowed  him  to  devote  a 
great  deal  of  his  life  to  pharmaceutical 
affairs. 


More  accidents  from 
stairs  than  'pills' 

"Pills  (unspecified)"  were  way  down  on 
the  list  of  articles  most  frequently 
involved  in  home  accidents,  published  in 
a  report  last  week  from  the  Department 
of  Prices  and  Consumer  Protection. 

The  report,  "The  home  accident 
surveillance  system — the  first  twelve 
months  data,"  summarises  information 
about  60,000  home  accidents  reported  by 
the  20  hospitals  in  England  and  Wales 
taking  part  in  the  scheme.  Stairs  and 
steps  were  responsible  for  the  most 
accidents  (7,252)  followed  by  a  miscellany 
of  domestic  furniture  and  gadgets,  with 
"pills  (unspecified)"  number  22  on  a  list 
of  38  items  and  responsible  for  632 
accidents. 

Cuts  were  the  most  common  type  of 
injury  (21,170  cases),  accounting  for 
34  per  cent,  while  poisoning/suspected 
poisoning  (1,239)  accounted  for  2  per 
cent  of  injuries.  By  far  the  greatest 
number  of  poisonings  occurred  in  chil- 
dren up  to  and  including  four  years  old 
(1,055). 

A  further  study,  being  sponsored  by 
the  Department  of  Health,  is  identifying 
cases  of  suspected  poisoning  from  the 
home  accident  surveillance  system  data 
and  home  visits  are  being  made  for 
selected  cases  to  discover  more  details  of 
the  accident  location  and  storage  of  the 
medicine  and  its  packaging. 

GMSC  fears  Society 
attitude  to  Clothier 

The  General  Medical  Services  Com- 
mittee has  asked  for  an  assurance  from 
the  Pharmaceutical  Society  that  discus- 1 
sions  on  rural  dispensing  would  be 
limited  to  recommendations  in  the 
Clothier  Committee  report.  GMSC  feared 
that  the  Society's  Council  statement: 
"That  the  Council's  support  of  the  prin- 
ciple that  all  dispensing  should  be  carried 
out  by  pharmacists  or  persons  directly 
supervised  by  pharmacists  be  reaffirmed 
unequivocally,  and  that,  as  an  interim 
measure  only,  the  implementation  of  the" 
recommendations  in  the  report  of  the 
Clothier  Committee  be  approved," 
(C&D,  April  15,  p592)  implied  the 
Society  wanted  to  extend  the  discussion. 

A  spokesman  for  the  Society  told 
C&D  that  the  Society  wanted  the  Clothier 
recommendations  to  be  implemented  as 
soon  as  possible  and  was  to  hold  discus- 
sions soon  with  the  Pharmaceutical 
Services  Negotiating  Committee,  British 
Medical  Association,  and  Department  of 
Health.  The  discussions  have  been 
delayed  until  after  the  Local  Medical 
Committee  conference  in  June  because 
GMSC  has  accepted  the  Clothier  recom- 
mendations subject  to  LMC  approval. 
The  Society's  Council  statement  re- 
affirmed its  belief  in  the  long  term  aim  of 
all  dispensing  by  pharmacists  but  was  not 
intended  to  be  part  of  the  Clothier 
implementation  discussions  and  that  has 
been  conveyed  to  GMSC.  The  principle 
is  unacceptable  to  GMSC. 
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Pictured  (centre)  is  Stanley  Jones,  who  has  been  declared  salesman  of  the  year  77/78 
for  the  LR/Wright's  division  of  LRC  Products  Ltd.  Mr  Jones  was  presented  with  a  cheque 
and  commemorative  Schaeffer  pen  by  Charles  Chapman,  national  sales  manager.  Mrs 
Jones,  because  of  her  role  as  a  sales  representative's  wife  taking  calls  and  booking 
orders,  was  presented  with  an  inscribed  pen  set. 


More  than  im 
signatures 
on  petitions 

Half  a  million  signatures  had  been 
collected  on  the  arbitration  petition 
forms  by  the  bank  holiday  weekend.  By 
May  30,  1,433  pharmacists  had  requested 
more  forms  from  the  Pharmaceutical 
Services  Negotiating  Committee,  each 
form  having  spaces  for  220  signatures. 
Individual  pharmacists  have  reported  to 
C&D  that  they  have  collected  over  1,800 
signatures. 

Conservative  women 
vote  for  better 
deal  for  pharmacy 

Conservative  Party  women  have  voted 
overwhelmingly  in  favour  of  adequate  re- 
muneration for  pharmacy  contractors. 

A  recommendation  that:  "New  sim- 
pler contracts  must  be  negotiated  to  halt 
the  decline  in  this  essential  service  and 
give  encouragement  and  incentive  by 
adequate  financial  reward,"  was  carried 
by  a  substantial  majority  at  the  annual 
Conservative  women's  conference  last 
week.  The  recommendation  was  the  out- 
come of  a  survey  of  720  pharmacies 
carried  out  locally  by  the  West  Midlands 
Area  Conservative  Women's  Advisory 
Committee  (C&D,  May  20,  p  800). 

A  Conservative  Central  Office  spokes- 
man told  C&D  that  the  next  step  would 
be  for  the  Shadow  Minister  for  Social 
Services,  Mr  Patrick  Jenkin  MP,  to 
decide  whether  he  felt  strongly  enough 
about  the  recommendation  to  incorporate 
it  into  Conservative  Party  policy. 

Compensation  when 
too  high  rents 
force  closures 

Compensation  should  be  investigated  for 
business  tenants  who  are  forced  out  of 
business  because  of  a  rent  obviously  be- 
yond their  means,  according  to  a  Nation- 
al Chamber  of  Trade  working  party.  A 
review  of  the  compensation  provisions  of 
Part  II  of  the  Landlord  and  Tenant  Act 
1954  to  include  extent  and  coverage  of 
compensation  could  have  a  marked  reac- 
tion to  the  rentals  fixed  under  the  Act 
the  working  party  suggest.  At  present 
compensation  is  only  payable  where  a 
landlord  opposes  the  grant  of  a  new  lease 
in  accordance  with  the  Act.  The  sugges- 
tion is  included  in  the  working  party's 
report  on  a  1977  NCT  conference  reso- 
lution calling  for  an  inquiry  into  the 
valuation  of  premises  on  lease  expiry  and 
rent  reviews. 

After  considering  the  after-effects  of 
previous  statutory  rent  freezes  and  con- 
trols, the  working  party  felt  that  control 
would  only  react  against  the  tenant  when 


it  was  relaxed.  Control  of  rents  by  refer- 
ence to  rateable  values  would  result  in 
the  market  "drying  up".  The  working 
party  found  that  rent  increases  tended  to 
be  a  "last  straw"  factor  in  business 
closures  but  were  not  the  only  reason. 

Action  urged  to 
help  developing 
countries  with  drugs 

Urgent  international  action  to  strengthen 
the  capabilities  of  developing  countries 
so  that  they  may  properly  use  the  drugs 
most  essential  for  their  needs  was  recom- 
mended by  the  thirty-first  World  Health 
Assembly  meeting  in  Geneva  recently. 

Member  countries  were  urged  to  es- 
tablish adequate  drug  distribution  sys- 
tems, prepare  national  drug  lists  or 
formularies  including  essential  drugs 
selected  according  to  local  health  needs, 
and  enact  legislation  covering  such  areas 
as  drug  registration,  use  or  prescription 
by  generic  names,  drug  information  and 
price  regulation. 

In  a  resolution  the  WHO  director- 
general  is  asked  to:  identify  the  drugs 
and  vaccines  indispensible  for  basic 
health  care  and  disease  control;  cooperate 
with  member  countries  in  formulating  re- 
levant drug  policies  and  programmes; 
improve  the  existing  WHO  supply  service 
for  drugs,  vaccines  and  medical  equip- 
ment through  closer  collaboration  with 
UNICEF;  develop  further  the  dialogue 
with  pharmaceutical  industries  in  order 
to  ensure  their  collaboration  in  meeting 
the  health  needs  of  large  underserved 
sectors  of  the  world's  population;  study 
possible  strategies  for  reducing  prices  of 
pharmaceutical  products,  particularly 
those  essential  for  the  populations  of  de- 
veloping countries;  foster  exchange  of 
information  among  member  states  on 
drug  policies  and  management;  present  to 
the  WHO  executive  board  a  compre- 
hensive action  programme  on  essential 
drugs  aimed  at  fostering  technical  co- 
operation among  developing  countries. 


HEC  £100,000  for 
medicines  campaign 

The  money  available  for  the  autumn 
"medicines  with  respect"  campaign  will 
be  £100,000,  Mr  W.  Darling,  chairman 
of  the  Pharmaceutical  Society's  Practice 
Committee,  announced  recently.  Mr 
Darling  was  speaking  at  the  branch 
representatives  meeting,  in  London,  when 
asked  to  give  the  latest  details  of  the 
campaign  to  be  organised  by  the  Health 
Education  Council.  The  Society  hoped 
and  was  pressing  for  more,  he  said. 

BSI  standards  for 
photo  chemicals 

Twenty-four  internationally  standardised 
purity  specifications  for  photographic 
grade  chemicals  have  been  published  as 
British  Standards.  The  original  specifica- 
tions were  based  on  requirements  for 
black-and-white,  but  the  new  Standards 
pay  increased  attention  to  colour  pro- 
cessing. Copies  of  the  specifications 
(priced  individually  at  £1.90  or  £3.20) 
may  be  obtained  from  BSI  Sales  Depart- 
ment, 101  Pentonville  Road,  London 
Nl  9ND. 

Warning  on  lead 
in  cosmetics 

The  Department  of  Prices  and  Consumer 
Protection  has  issued  a  warning  on  the 
use  of  certain  lead-based  eye  cosmetics. 
Commonly  known  as  Surma,  the 
cosmetics  contain  high  quantities  of  lead 
sulphide  and  are  mainly  used  by  Asian 
families,  particularly  on  children's  eyes. 
The  hazard  results  from  oral  ingestion 
following,  for  example,  eye  rubbing  with 
fingers.  New  regulations  are  expected 
shortly  to  prohibit  the  sale  of  cosmetics 
containing  lead  compounds  (other  than 
lead  acetate).  However  the  Department 
warns  that  Surma  is  frequently  obtained 
from  Asians  returning  from  abroad. 
There  are  other  non-lead  Asian  brands. 
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Sir  Harry  Jephcott 
dies  at  87 


Sir  Harry  Jephcott,  Bt,  DSc,  FRIC,  FPS, 
honorary  president  of  Glaxo  Holdings 
Ltd,  died  at  Northwick  Park  Hospital, 
London,  on  May  29  at  the  age  of  87.  As 
recently  as  last  week  he  was  re-elected 
an  auditor  of  the  Pharmaceutical  Society, 
an  office  he  had  held  since  1946  (C&D, 
May  27,  p  843). 

Sir  Harry  Jephcott  was  born  at  Red- 
ditch,  Worcestershire,  on  January  15, 
1891,  and  educated  at  King  Edward's 
Grammar  School,  Birmingham,  and  West 
Ham  Technical  College.  He  began  his 
career  in  1907  as  an  apprentice  in  a 
Redditch  pharmacy  and  in  1912,  at  the 
age  of  21,  entered  the  Customs  and 
Excise  Department.  Two  years  later,  he 
was  seconded  to  the  Department  of  the 
Government  Chemist. 

Silver  medal 

In  1915  he  took  first-class  honours  in 
chemistry  at  the  University  of  London 
with  the  degree  of  BSc.  The  following 
year  he  gained  the  diploma  of  Phar- 
maceutical Chemist  and  also  became  an 
Associate  of  the  Royal  Institute  of 
Chemistry,  progressing  to  the  Fellowship 
in  1920.  In  1917  he  gained  the  Phar- 
maceutical Society's  silver  medal.  In  1918 
he  graduated  MSc  and  in  1919  joined  the 
Glaxo  division  of  Joseph  Nathan  &  Co 
as  the  company's  first  chemist. 

In  his  spare  time  he  read  for  the  Bar 
and  was  admitted  a  barrister  of  the 
Middle  Temple  in  1925.  In  the  same  year 
he  became  Glaxo's  general  manager. 

In  1929  he  was  appointed  to  the  board 
of  the  parent  company,  Joseph  Nathan 
&  Co  and,  in  1936,  became  chairman  and 
managing  director  of  the  newly  formed 
subsidiary  company,  Glaxo  Laboratories 
Ltd.  In  1939  he  also  became  managing 
director  of  the  parent  company. 

In  1941  he  was  appointed  manufac- 
tured foods  adviser  to  the  Ministry  of 
Food  and  three  years  later  visited  the 
USA  on  behalf  of  the  Ministry  of  Supply 
to  report  on  penicillin  production. 

In  October  1945  he  became  chairman 
of  the  parent  company.  Recognition  of 
his  war-time  activities  came  in  the  1946 
Birthday  Honours  List  when  a  knight- 
hood was  conferred  upon  him.  In  1947 
Glaxo  Laboratories  absorbed  its  parent 
company.  In  the  same  year  Sir  Harry 
was  elected  chairman  of  the  Association 
of  British  Chemical  Manufacturers  and 
was  re-elected  to  that  office  for  a  further 
two  years.  He  was  president  of  that  Asso- 
ciation from  1952  to  1955. 

From  1948  to  1969  Sir  Harry  was 
chairman  of  the  Council  of  the  School 
of  Pharmacy,  University  of  London.  He 
was  a  director  of  Metal  Box  Co  Ltd 
from  1950  to  1963  and  a  governor  of  the 
London  School  of  Economics  from  1952 
to  1968.  From  1953  to  1955.  Sir  Harry 
was  president  of  the  RIO 

In  January  1956  Sir  Harry  retired  from 
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executive  office  as  managing  director  of 
Glaxo.  As  chairman  he  continued  to  be 
closely  concerned  with  the  company's 
financial  control,  its  research  and  de- 
velopment activities,  and  with  the  opera- 
tion of  the  overseas  subsidiary  companies. 
In  June  of  that  year  the  University  of 
Birmingham  conferred  on  him  the  hon- 
orary degree  of  DSc. 

In  November  1956  he  was  appointed 
chairman  of  the  Council  for  Scientific 
and  Industrial  Research,  retiring  in  Octo- 
ber 1961  on  completion  of  his  term  of 
office.  In  recognition  of  his  services  Sir 
Harry  received  a  baronetcy  in  1962. 

In  1962  important  changes  in  Glaxo 
company  structure  came  into  operation, 
Sir  Harry  becoming  chairman  of  Glaxo 
Group  Ltd,  controlling  60  subsidiary  and 
sub-subsidiary  companies  throughout  the 
world.  On  June  30,  1963  Sir  Harry  re- 
tired from  the  boards  of  Glaxo  Group 
Ltd  and  its  subsidiary  and  associated 
companies  and  was  elected  honorary 
president. 

In  1965  he  was  admitted  to  the  Court 
of  Patrons  of  the  Royal  College  of 
Surgeons  and  the  following  year  was 
made  an  honorary  fellow  of  the  School 
of  Pharmacy.  In  1970  Sir  Harry  was 
awarded  the  gold  medal  of  the  Phar- 
maceutical Society  "for  outstanding 
services  in  promoting  the  interests  of 
pharmacy". 

An  outstanding  man 

Sir  Frank  Hartley,  CBE,  FPS,  vice- 
chancellor  of  the  University  of  London, 
writes:  "For  many  in  pharmacy  and  in 
chemistry,  Sir  Harry  Jephcott  must  have 
been  one  of  the  most  outstanding  men, 
in  every  sense,  that  they  have  met.  Suc- 
cessful as  an  industrialist,  public  servant 
and  leader  of  men,  he  remained  neverthe- 
less for  many,  seemingly  aloof,  for  he 
was  not  given  to  prolonged  small  talk. 
Those  who  had  the  good  fortune  to  know 
him  well,  however,  to  work  closely  with 
him  as  I  did,  discovered  what  a  remark- 
able man  he  really  was.  Endowed  with 
inexhaustible  energy,  possessed  of  fan- 
tastic intuitive  judgment  and  abundant 
reserves  of  wisdom,  he  achieved  success 
and  well  deserved  it. 

"I  knew  him  well  for  nearly  40  years 
and  my  respect  and  regard  for  him 
ripened  with  the  years  to  admiration  and 
affection.  I  profited  much  by  his  example 
and  his  unceasing  encouragement.  He 
had  an  uncanny  sense  of  recognising 
expertise  in  others  and  a  confident  appre- 
ciation of  the  potential  applications  of 
science  to  useful  purposes.  He  could 
recognise  the  best  courses  of  action  from 
a  series  of  choices  and  rationalised  his 
decision  successfully  afterwards  but  in  his 
later  years,  when  he  could  spare  more 
time,  he  enjoyed  discussion  of  challenges 
which  he  delighted  to  help  others  to 
meet. 


Sir  Harry  Jephcott 

"As  Dean  of  the  School  of  Pharmacy, 
University  of  London,  I  found  Sir  Harry 
a  wonderful  chairman  of  Council,  to 
whom  I  could  gladly  account  for  my 
stewardship,  whether  in  terms  of  financial 
management,  academic  development  or 
appointment  and  promotion  of  staff.  He 
had  travelled  to  all  continents  and  had 
friends  throughout  the  world.  Despite  the 
hardships  of  his  early  years,  he  had 
learned  to  recognise  good  food  and  good 
wine,  especially  claret,  for  appropriate 
occasions.  He  was  a  genial  host,  though 
he  never  found  speech-making  easy.  He 
literally  towered  above  ordinary  men — 
and  knew  it — but  was  ever  grateful  for 
the  help  and  consideration  shown  him  by 
others. 

"He  bore  much  physical  pain  in  recent 
years  with  good  fortitude  and  was  sus-  I 
tained  in  his  recent  sufferings,  as  through- 
out his  life,  by  his  devoted  and  remark- 
able companion  and  wife,  Doris,  herself 
a  distinguished  pharmacist.  He  often 
asserted  that  hard  work  would  kill  no- 
body— and  he  proved  it  during  his  own 
long  life.  I  for  one  will  greatly  miss  this  1 
exceptional  man,  whom  it  has  been  my 
privilege  to  serve." 

J 

Basu:  Mr  Debendra  Bijoy  Basu,  MPS,  1 
London    SW16.    Mr   Geoffrey   Noden,  I 
MPS,    writes:    The    sudden    death    of  I 
Debendra  Basu  will  have  come  as  a  I 
shock  to  his  many  friends  in  London. 
He  was  born  in  Calcutta  and  spent  many  | 
years  as  an  officer  in  the  Geological  Jj 
Survey  of  India  Department,  carrying  out 
these   duties   during   the    1939-45  war 
years.  He  came  to  London  in  1947  and 
for  many  years  served  in  general  prac- 
tice pharmacy  in  London  and  Liverpool, 
and  qualified  at  the  Liverpool  Polytechnic 
in    1960.    After   a   period   in  hospital 
pharmacy  at  Sefton  General  Hospital, 
he  joined  Kembers  &  Lawrence  Ltd  in 
Camberwell    Green    as  superintendent 
pharmacist  and  remained  with  them  until 
his  death.  Mr  Debendra  Basu  was  very 
active  in  local  pharmaceutical  affairs, 
serving  as  chairman  of  the  Lambeth, 
Southwark  and  Lewisham  Local  Pharma- 
Continued  on  p891 
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We've  both  developed  in  the  same  way 


Newborn.  For  the  right  start. 

The  Newborn  teat  in  soft,  pink 
latex  is  used  and  recommended 
by  more  than  75%  of  British 
maternity  hospitals.  It's  soft 
enough  for  the  youngest  babies  to 
enjoy  easy  feeding  yet  firm  enough 
to  resist  collapsing. Mowavailable  to 
the  trade  for  the  first  time. 

Freflo.  For  extra  resilience. 

Having  made  happy  and  satis- 
factory progress  with  Newborn 
hospital  proved  teats  the  more 
resilient  Freflo  with  pure  latex 
construction  and  choice  of  hole 
size  is  the  next  step. 

Variflo.  For  flexible  feeding. 

The  latest  development  in 
teats  with  a  variable  flow  rate. 


Mothers  no  longer  need  to 
choose  teats  by  hole  size  and 
babies  can  feed 
according  to  their 
mood. 

The  new  Variflo 
with  an  oval  hole 
gives  control  of  flow 
rate  from  fast 
to  slow  — in  one 
teat. 


Lewis  Woolf  Griptight  Limited,  H 
Selly  Oak,  Birmingham 


When  used  with  Nursery  Poly- 
carbonate Feeding  Bottles  which 
are  lightweight,  clear  as  glass, 
completely  smooth  with  no  germ 
traps, fully  boilable  and  virtually 
unbreakable,  Nursery  teats  are  the 
natural  progression  in  safer  more 
satisfying  feeding. 

Nursery  Feeding  bottles  and 
teats  by  Griptight. 

Order  your  supplies  early  to 
meet  the  consumer  advertising 
demand. 


by  Griptight 

ome  Sales  Department,  144  Oakfield  Road, 
B29  7EE.Telephone  021-472  4211. 
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BerkeyGC®^©to[ni® :  pocket 
cameras  you  can  afford  to  sell! 


r 


You  know  how  it  is  with  a  lot  of 
popular  cameras — you're  expected 
to  stock  them  but  you're  always 
being  undercut.  With  Berkey 
Keystone  it's  different. 

Our  pricing  and  distribution 
policy  gives  you  a  really  fair  mark 
up. 

You  sell  a 
first-class  product. 

Berkey  Keystone  are  the  most 
advanced  popular  cameras  in  the 
world. 

The  first  with  built-in  electronic 
flash  (we  invented  it!)  and  the  first 
with  a  2:1  zoom  lens  (the  new  306). 
They  have  neutral  density  filters, 
allowing  the  full  benefit  of  a  fast 
(400  ASA)  film.  This  extends  its  use 


f     in  daylight, 
doubles  the 
flash  range  and  encourages  your 
customers  to  take  more  shots,  so  you 
sell  more  film  and  processing! 

All  this,  coupled  with  superb 
reliability  (we  have  far  fewer 
'customer  returns'  than  anyone 
else),  means  you  can  afford  to  sell 
Berkey  Keystone  in  every  sense. 

Ask  your  film  processor  or 
wholesaler,  or  contact: 

Bill  Painter  at 
Berkey  Keystone  (UK)  Ltd, 
P.O.  Box  5,  Burrell  Way,  Thetford, 
Norfolk  IP24  3RB.  Tel:  (0842)  2484 

Ireland:  Olraine  Agencies,  Unit  13, 
Abbey  Shopping  Centre.  West 
Street,  Drogheda.  Tel:  7481. 


Special 
Sales  Offer! 

We  will  allow  you  £1 .50  to 
make  a  special  offer  of  free 
processing  to  everyone  buying 
a  106  or  306. 

Point  of  sale  available  to 
help  you  put  this 
offer  over. 


Berkeyfe^totn] 

BRITAIN'S  BEST-SELLING  POCKET  EVERFLASH  CAMERAS. 
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Deaths 

Continued  from  p888 
ceutical  Committee;  member  of  the 
Lambeth,  Southwark  and  Lewisham 
Family  Practitioner  Committee;  member 
of  the  Area  Pharmaceutical  Committee 
and  a  member  of  the  Regional 
Pharmaceutical  Committee.  He  was 
deeply  religious  and  a  practising  Hindu, 
understood  well  the  problems  of  other 
people,  and  will  always  be  remembered 
for  his  many  sincere  acts  of  kindness 
shown  to  people  who  met  'him. 

Kerr:  On  May  24  at  Belvidere  Hospital, 
Glasgow,  Mrs  Mary  Campbell  Ferguson 
Kerr,  MPS.  She  qualified  in  1919. 


PEOPLE 


Mr  R.  C.  M.  Dickson,  FPS,  former 
director  of  Boots  Co  Ltd  and  the  suc- 
cessful litigant  in  the  Dickson  v.  Phar- 
maceutical Society  case,  has  been  elected 
vice-chairman,  Nottinghamshire  County 
Council.  A  year  before  his  retirement  in 
1969  he  stood  as  a  Conservative  candi- 
date for  the  council  and  was  elected  to 
represent  the  Ruddington  division,  a 
seat  he  has  held  ever  since. 

Mr  D.  A.  Dean,  BPharm,  FPS,  DBA, 
FSS,  FInstPkg,  development  services 
manager  with  Fisons  Ltd,  pharmaceutical 
division,  has  been  elected  chairman  of 
the  Institute  of  Packaging.  He  has  pre- 
viously served  on  committees  of  the 
British  Standards  Institution,  Plastics  and 
Rubber  Institute  and  Association  of  the 
British  Pharmaceutical  Industry. 

Mr  Stanley  Bance,  head  of  the  micro- 
analysis laboratories,  retired  from  May 
&  Baker  on  May  1  after  45  years'  ser- 
vice. He  was  the  longest  serving  full- 
time  employee,  having  joined  the  com- 
pany at  their  Battersea  factory  in  1932 
at  the  age  of  18. 


News  in  brief 


□  Chemists  and  appliance  suppliers  in 
orthern    Ireland    dispensed  2,224,352 

prescriptions  (1,374,243  forms)  in  Febru- 
ary, at  a  total  cost  of  £4,761,586, 
representing  an  average  cost  of  £2.14 
per  prescription. 

□  The  grant  payable  to  chemist  con- 
tractors providing  preregistration  train- 
ing has  been  increased  to  £1,100  com- 
mencing June  1.  The  announcement  is 
made  in  HN(FP)(78)31  to  Local  Phar- 
maceutical Committees  and  FPN182  to 
Family  Practitioner  Committees. 

□  Industrial  accidents  may  account  for 
nearly  half  the  casualties  attending  eye 
hospitals,  according  to  the  Health  and 
(Safety  Executive  in  Guidance  Note 
No  NS11,  which  lists  the  reported 
minimum  concentrations  of  a  number 
of  substances  where  eye  effects  have 
been  observed  and  sets  out  the  first  aid 
measures  that  can  be  taken.  Copies  of 
NS11  are  available  from  HM  Stationery 
Office,  price  £0.30. 


TOPICAL  REFLECTIONS 

by  Xrayser 

A  thousand  times  no! 

I'd  rather  die  than  say  yes?  Needless  to  say  a  rather  free  translation 
of  Mr  Ennals'  reply  to  our  latest  request  for  arbitration.  The  reasons 
given  this  time  seemed  a  bit  desperate  don't  you  think?  I  particularly 
liked  the  suggestion  that  if  we  were  silly  enough  to  accept  a  contract 
for  NHS  dispensing  it  was  purely  a  matter  of  choice  and  it  wasn't  his 
responsibility  to  see  that  we  didn't  go  broke.  Anyway,  it's  not  as  if 
dispensing  were  our  only  source  of  income,  merely  a  sideline  (non- 
profitable),  a  draw  for  other  business?  To  follow  this  line  of  thought 
is  to  suggest  that  our  work  as  pharmacists  rests  in  the  mechanical 
act  of  counting  pills  at  so  much  a  hundred.  If  we  choose  to  do  it — 
hard  luck! 

But  as  those  of  you  who  removed  yourselves  from  your  dispensaries 
will  have  discovered,  getting  signatures  for  our  petition,  though 
time-consuming,  is  rewarding.  The  questions  asked  by  my 
customers  are  in  the  main  pertinent  and  display  a  far  greater 
understanding  of  our  work  and  problems  than  I  had  ever  hoped  for. 
Even  if  we  dismiss  a  certain  amount  of  sycophancy  there  is  not  the 
slightest  doubt  that  our  role  in  the  community  is  valued  and 
government  threats  to  our  future  are  causing  alarm.  Perhaps  without 
realising  it  we  have  been  asking  the  simpler  question,  "Do  you,  the 
public,  want  retail  pharmacy  wiped  out  and  replaced  by,  maybe, 
medical  centre  dispensaries?"  The  answers  I  am  getting  leave  no 
doubt  that  this  is  not  what  is  wanted.  Retail  pharmacies  are  seen  as  of 
unique  value. 

Even  if  this  petition  should  fail  (and  I  am  none  too  certain  of  its 
success)  I  know  from  the  questions  I  am  asking  my  customers  that 
they  want  to  help  in  a  positive  way  and  are  ready  to  whenever  we  ask. 
Our  growing  strength  lies  in  them.  How  many  have  you  spoken  to 
this  month? 


Open  wide 


No,  not  dental  care,  but  the  future  of  retail  pharmacy.  Dr  Booth  in 
his  letter  last  week  (p865)  raises  a  number  of  nice  points  about 
the  planned  distribution  of  pharmacies,  and  as  we  might  have 
expected  threw  us  a  yorker  by  asking  by  what  criteria  we  would 
judge  specific  situations.  Since  I  have  long  advocated  some  form  of 
restriction  on  the  opening  of  pharmacies,  I  have  had  the  uncomfortable 
knowledge  that  in  itself  the  prevention  of  leapfrogging  is  not  a 
complete  answer,  because  unless  nearby  pharmacies  happened  to 
be  equidistant  from  a  new  group  medical  practice,  one  or  other  of 
the  existing  shops  would  gain  at  the  expense  of  the  others — which 
does  not  seem  fair.  And  then  there  is  the  matter  of  the 
efficiency  or  otherwise  of  particular  shops.  It  is  not  unknown  for 
monopoly  businesses  to  become  less  than  attractive  to  the  customer. 

POM  tiddley  om  pom 

A  pharmacist  visitor  from  Australia  was  in  my  shop  last  week  talking 
generally  about  conditions  of  practice  here  and  asking  the  effects 
of  legislation  on  business.  While  he  was  in  the  shop  I  had  to 
see  a  customer  who  wanted  a  large  bottle  of  Pharmaton  capsules 
because  she  said  she  always  took  them  and  understood  that  soon 
they  would  be  prescription  only.  I  looked  them  up  and  saw  that  with 
the  present  formulation  she  was  right.  Would  I  let  her  have  two 
please?  At  £5-odd  each  I  did  not  refuse,  for  I  find  it  hard  to  see  why 
the  product  is  to  be  restricted.  Indeed,  when  the  customer  had  left 
our  Australian  friend  picked  up  the  pack  and  asked  the  same 
question.  It  was  hard  to  answer,  but  in  way  of  comfort  he  said: 
"Never  mind,  you'll  make  more  on  a  script  anyway."  When  I 
gently  indicated  the  true  scale  of  fees  he  started  to  laugh.  "Only 
the  English  could  create  such  a  nonsense  and  call  it  POM!  .  .  .  dy 
poms!",  he  continued,  rather  rudely  I  thought.  "You  must  be  mad  to 
stand  for  it,  no  wonder  you're  going  down  the  drain." 
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COUNTERPOINTS 


Goya's  Secret  Garden 
and  new  Aqua  Manda 


The  Secret  Garden  Range  of  fragrances 
from  Goya  offers  four  single  floral  frag- 
rances which  are  said  to  "enhance  the 
romantic  side  of  women"  in  line  with 
this  summer's  fashion  dictates  of  a 
"frilly,  feminine  and  romantic  mood". 
The  four  flowers  chosen  are  supposed  to 
"express  an  emotion  in  the  language  of 
love"  and  the  whole  range  is  described 
as  "reminiscent  of  a  time  when  courting 
was  uncomplicated  and  a  suitor  declared 
his  feelings  with  the  presentation  of  a 
bouquet".  They  are  rose,  jasmine,  tube- 
rose and  lily  of  the  valley  (perfume 
essence  £0.85,  sprays  lOg  £0.85,  27g  £1.25) 
and  will  be  available  for  sale  from  the 
beginning  of  July. 


Goya  are  relaunching  their  Aqua 
Manda  range.  They  have  reformulated 
the  products  in  orange  blossom  and 
herbal  variants  and  redesigned  the  packs. 
There  are  now  three  sizes  of  foam  bath 
available  (500ml  £1.10,  250ml  £0.75, 
65ml  £0.40).  The  talc  has  been  repacked 
to  match  the  foam  bath  range  and  is  now 
also  available  in  two  fragrances  (llOg 
£0.75).  Promotional  parcels  are  available 
from  representatives.  Full  advertising 
support  has  been  planned  during  the 
summer  and  autumn  in  a  wide  range  of 
women's  magazines  and  a  new  point  of 
sale  display  material  is  also  available. 
Goya  International  Ltd,  Badminton 
Court,  Amersham,  Bucks. 


Wella  extend 
Confidence 

Wella  have  added  two  new  shades  to 
their  Colour  Confidence  range  of  perma- 
nent colours.  They  feel  that  now,  at  a 
time  when  clothes  are  becoming  softer 
and  more  feminine,  the  consumer  is  look- 
ing towards  "more  glowing  and  romantic 
colours"  and  so  have  introduced  deep 
auburn  and  rich  chestnut  brown.  There 
are  now  15  shades  in  the  range,  all  of 
which  are  packed  in  units  of  three  (£2.10 
per  unit  +  VAT  trade,  £1.08  per  box 
retail).  Wella  (Great  Britain)  Ltd,  Wella 
Road,  Basingstoke,  Hants. 

Airbal  on  TV  again 

A  further  television  advertising  cam- 
paign for  Airbal  is  planned  for  July, 
following  the  success  of  the  campaign 
in  March.  Emphasis  will  again  be  placed 
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on  the  refillable  nature  of  the  product, 
its  safe  natural  ingredients  and  the  three 
fragrances  available. 

A  recent  market  audit  has  confirmed 
Airbal  as  clear  market  leader  in  the 
chemist  sector,  one  of  the  principal  dis- 
tribution sources  for  the  product.  It 
shows  Airbal  has  46  per  cent  of  sales  of 
all  solid  or  slow  release  air  fresheners 
via  chemist  outlets.  Smith  &  Nephew  Ltd. 
Bessemer  Road,  Welwyn  Garden  City, 
Herts. 

Three  Wishes  dream 
competition 

A  consumer  in-store  competition  linked 
to  the  current  advertising  campaign  in 
women's  magazines  is  being  mounted 
this  summer  by  Three  Wishes.  Called 
"Three  Wishes  key  to  your  dreams"  com- 
petition, consumers  are  invited  to  win 


a  bathroom  set,  comprising  an  oval  mir>j 
ror,  soap  dish  and  towel  ring,  in  a  choice*! 
of  amber  or  smoke.  In  addition  the  prize 
includes  a  beauty  towel  and  a  gold  plated 
Three  Wishes  key  on  a  gold-plated  chain. 

To  enter,  the  contestant  has  to  gues; 
the  size  of  the  key  in  a  reproduction  o 
the  current  colour  advertisement  "Once 
there  was  a  girl  whose  dreams  .  .  ."or 
the  illustrated  leaflet  available  at  point-oi 
sale.  She  then  has  to  state  in  not  mor 
than  12  words  what  she  imagines  the  ke; 
is  to,  and  send  in  the  completed  leaflei 
with  a  proof  of  purchase.  Brand  manage] 
Tom  Heinersdorff  comments:  This  is  2 
highly  attractive  competition  both  to  thf 
trade  and  consumer  alike  because  oiu 
prizewinner  is  guaranteed  from  each 
store  taking  up  the  promotion.  We  an 
confident  it  will  contribute  a  marked  in 
crease  in  sales  to  those  stores  who  carrj 
it,  since  it  links  the  advertising  message 
with  in-store  display."  Mr  Heinersdorfi 
also  believes  that  the  promotional  toon 
uses  available  until  July  14  will  make  i, 
"an  unusually  profitable  promotion  to  th< 
trade."  Elida  Gibbs  Ltd,  P.O.  Box  1DY 
Portman  Square,  London  W1X  1DY, 

Jackel's  new 
Zodiac  purses 

Purses  and  holdalls  new  from  Jackel  arj 
designed  to  suit  the  buyer's  personality 
Each  sign  of  the  zodiac  is  representei 
in  a  range  of  large  and  small  zippe< 
purses  and  framed  holdalls  and  purses 
They  are  available  in  shades  of  pink  an« 
lemon  with  waterproof  linings  and  com 
in  a  counter  display  containing  tw< 
dozen  mixed  bags  (prices  range  frorij 
£0.89  to  £2.25).  Jackel  &  Co  Ltd,  KitiM\ 
Brewster  Estate,  Blyth,  Northumberland 


ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West; 
So — South;  NE— North-east;  A— Anglia;  U— Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Alka  Seltzer:  All  except  Ln,  M 
Anadin:  All  except  U,  E 
Bergasol:  All  areas 
Complan:  M,  U 
Dentu-creme:  All  areas 
Farleys  rusks:  All  except  Ln 
J  &  J  baby  lotion:  Ln 
J  &  J  baby  oil:  M,  Lc,  Y,  Sc,  NE,  B,  G 
J  &  J  baby  shampoo:  All  except  E 
Nivea:  Sc,  A,  U,  B 
Norsca:  All  areas 

Polaroid  sunglasses  &  model   1000:  A 

areas 

Poly  Simply  Sensational:  Lc,  Y,  Sc,  NE, 

B,  G 
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)urex  sponsor 
peedway  series 

urex  are  to  sponsor  an  England  versus 
ustralasia  speedway  test  series  in  July 
id  August.  This  new  series  is  being 
unched  by  the  British  Speedway  Pro- 
cters' Association  to  celebrate  the  50th 
iniversary  of  speedway. 
Mr  Bob  Hall,  marketing  director,  LRC 
roducts,  says  that  while  the  company 
as  delighted  with  the  response  to  its 
volvement  in  Grand  Prix  motor  racing, 
le  Durex  car  runs  only  twice  a  year  in 
le  UK.  "We  therefore  set  out  to  find 
sport  that  could  give  us  more  British 
lvolvement.  We  looked  for  a  sport  with 
good  image,  with  a  strong  governing 
ody  and  with  impressive  spectator  facili- 
es.  Speedway  fitted  the  bill." 
The  venues  are:  Bristol,  July  21;  Bir- 
lingham,  July  24;  Ipswich,  August  10; 
full,  August  16;  Hackney,  August  18. 
RC  Products  Ltd,  Sanitas  House,  Stock- 
ell  Green,  London  SW9  9JJ. 

mperial  Leather 
ihower  foam 


rith  an  estimated  10  million  people 
king  showers  regularly,  Imperial 
sather  are  introducing  a  new  shower 
lampoo  alongside  its  toilet  soap  and 
ithing  foam.  The  company  believes 
at  the  entry  of  Imperial  Leather 
tower  foam  into  what  they  describe 

unquestionably  a  growth  opportunity 
arket,  is  well-timed.  More  and  more 
tower  units  are  being  installed  in  home 
ithrooms  in  addition  to  an  ever  in- 
easing  number  of  squash,  badminton 
id  sports  centres  opening  throughout 
e  UK.  Ken  Pringle,  product  manager, 

Cussons  says:  "The  Imperial  Leather 
"and  name  is  uniquely  placed  to  take 
ivantage  of  the  rapid  growth  in  shower 
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ownership.  It's  a  rare  and  valuable  op- 
portunity to  exploit  a  rather  neglected 
area  of  the  toiletry  market." 

Shower  foam  (£0.90)  claims  to  be  an 
all-over  body  shampoo  equally  usable  on 
the  hair  as  well  as  the  skin.  It  is  pack- 
aged in  a  low  density  polythene  con- 
tainer with  a  hook  device  making  it 
easy  and  convenient  to  handle  under  the 
shower.  The  company  claims  sportsmen 
will  find  the  product  of  great  benefit 
and  hope  to  see  it  become  an  integral 
part  of  their  kits.  The  standard  200ml 
bottle — which  Cussons  claim  is  sufficient 


for  30  showers — will  be  available  from 
mid-June  onwards.  The  launch  is  to  be 
supported  by  an  £80,000  Press  campaign 
utilising  full  colour  pages  in  leading 
women's  magazines.  Cussons  Sons  &  Co 
Ltd,  Kersal  Vale,  Manchester  M7  0GL. 

Newborn  test 

Care  Laboratories  are  currently  test 
marketing  Newborn  skin  moisturiser  in 
the  Midlands  television  area  Care 
Laboratories  Ltd,  Badminton  Court, 
Amersham,  Bucks. 


T-  MOVING  DENCLEN 


LIQUID  DENTURE  CLEANER 


JUST  SQUEEZE 
^       RUB  &  RINSE 

to*19 


CLEANS  IN  A  MINUTE 


CONTENTS  104  CC 


the  denture  cleaner 
thats  never  left  on  the  shelf ! 

Sales  of  Denclen  have  really  taken  off. 
Last  year's  massive  increase  shows  no  sign  of  slowing  down. 

And  summer  always  sees  an  added  boost  for  Denclen  sales. 
Because  Holidaymakers  dread  running  out  of  Denclen  in  Dubrovnik. 
So  summer's  the  time  for  them  (and  you)  to  stock  up. 

Don't  let  warm-weather  sales  take  you  by  surprise.  Denclen's  the 
most  heavily  advertised  denture  cleanser  in  the  national  press. 
Can  your  stocks  cope  with  a  sudden  rush? 

DENCLEN 

International  Laboratories  Ltd.  -  the  chemists'  friend 
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Herbal  cigarettes  aim  to 
help  smokers  stop 


Honeyrose  "alternative  cigarettes"  are 
currently  being  sold  into  chemists  by 
Thomas  Christy.  Described  as  "tobacco- 
free,  nicotine-free  and  non-addictive  they 
are  claimed  to  help  smokers  give  up  or 
reduce  the  habit  by  allowing  those  who 
wish  or  need  to  continue  smoking  to  do 
so  without  dependency  on  nicotine  (the 
tar  level  of  11-12  per  cent  is  equivalent 
to  that  of  low-tar  tobacco  cigarettes). 

Honeyrose  herbal  cigarettes  are  manu- 
factured from  coltsfoot,  woodruff,  rose 
petals,  clover  flowers  and  other  herbs 
(those  traditionally  smoked  for  "chest 
complaints")  marinated  in  honey  and 
apple  juice.  The  makers  say  that  smokers 
may  need  a  little  time  to  adjust  to  their 
"pleasant  aromatic  fragrance  and  rich  but 
mellow  flavour"  but  they  will  then  enjoy 
the  full  satisfaction  of  a  "natural" 
cigarette. 

Distributed  only  through  chemists  and 


The 

Alternative  Ggarette 


Xtacco-frasMcottne-free 
Sfta-addictive 


Ike 


health  food  shops,  Honeyrose  are  avail- 
able in  packs  of  20  (£0.36).  Point-of-sale 
material  and  descriptive  leaflets  are  avail- 
able. Honeyrose  Products  Ltd,  Stow- 
market,  Suffolk.  Distributors  Thomas 
Christy  Ltd,  North  Lane,  Aldershot. 


Silvikrin  cuts  haircare 

Beecham  Toiletries  say  that  they  are  now 
reinforcing  the  success  of  Silvikrin  hair- 
care  with  some  generous  on-pack  price 
reductions.  Each  separate  Silvikrin  range 
now  has  special  price  marked  packs  for 
the  two  most  important  sizes.  The  sham- 
poos are  selling  for  as  much  as  30  per 
cent  off  their  recommended  prices  and 
the  hairsprays  by  around  33  per  cent  off. 

The  80  ml  shampoo  is  being  offered  at 
£0.23  (recommended  price  £0.33)  and  the 
120g  size  at  £0.31  (recommended  price 
£0.46).  Silvikrin  hairspray  is  offering  the 
120g  size  at  £0.31  (erecommended  price 
£0.46)  and  the  200g  size  at  £0.43  (recom- 
mended price  £0.65)  for  all  its  four 
variants.  In  addition,  there  is  a  half-price 
pack  offer  for  Silvikrin  Nature's  Riches 
range  in  all  its  four  ingredients.  As  a 
result  the  80ml  size  is  selling  at  £0.22 
(recommended  price  £0.45)  and  the  175ml 
size  at  £0.34  (recommended  price  £0.69). 
Beecham  Toiletries,  Beecham  House, 
Great  West  Road,  Brentford,  Middx. 

Altoids  in  carton 

The  Altoids  pack  is  being  changed  from 
a  tin  to  a  carton  (£0.24).  Smith  Kendon 
Ltd,  Waterton,  Bridgend,  Mid  Glani. 

'■  ofta  Silk  shampoos 

Parkfield  Foods  Ltd,  a  subsidiary  com- 
pany of  Parkfield  Securities  Ltd,  Wor- 
cester Park,  Surrey,  have  launched  a  new 
range  of  shampoos  under  the  Softa  Silk 
label.  These  are  intended  to  capture  the 
growing  market  for  larger  size  bottles  and 
the  250  cc  and  500  cc  sizes  are  aimed  at 


the  top  end  of  the  quality  section  of  the 
shampoo  market,  says  the  company. 
Softa  Silk  is  available  in  5  varieties; 
family,  medicated,  herbal,  protein  cream 
and  lemon  and  lime. 

To  launch  the  product,  a  variety  pack 
of  25  in  the  500  cc  bottle  and  30  in  the 
250  cc  bottle,  are  available  in  shrink 
wrap  packs  for  cash  &  carrys,  giving 
retailers  an  initial  purchase  of  five  and 
six  bottles  of  every  variety  in  one  pack. 
Anticipating  the  follow  up  demand, 
Parkfield  say  that  they  have  also  pro- 
duced one  dozen  shrink  wraps  of  each 
variety.  The  standard  pack  for  retailers 
and  multiples  will  be  a  two  dozen  carton 
of  both  sizes  of  shampoo. 

Mr  Malcolm  Guscott,  a  director  of 
Parkfield,  says  that  the  launch  will  be 
covered  by  trade  promotion  aimed  at 
getting  distribution  to  all  sections  of  the 
toiletries  market.  A  dealer  loader  offering 
sets  of  Samsonite  Saturn  travel  luggage 
and  Samsonite  briefcases  will  be  given 
away  to  multiples  and  independents  for 
as  little  as  50  case  order  only — five  cases 
of  each  variety  and  size. 

Commercial  radio  advertising  is  also 
part  of  the  launch  programme.  Parkfield 
Foods  Ltd,  McMillan  House,  54  Cheam 
Common  Road,  Worcester  Park,  Surrey. 


Beauty  Box 


The  Universal  Beauty  Club  has  been  in 
existence  for  six  years  and  is  to  be  joined 
in  February  1979  by  a  sister  club  called 
Beauty  Box  Collections.  Doreen  Miller, 
the  founder  of  UBC  feels  that  it  has 
been  a  "phenomenal  success"  as  a 
marketing  tool  for  the  cosmetic, 
toiletries  and  perfume  industries  and  says 


that  manufacturers  who  have  used  this 
method  of  getting  products  into  the 
hands  of  potential  customers,  either  to 
launch  a  new  range  or  to  pep-up  an 
existing  one,  have  reported  an  increased 
interest  in  items  in  the  collection. 

Doreen  felt,  however,  that  a  gap  had 
appeared  in  the  market  and  Beauty  Box 
Collections  is  aimed  at  a  different  part 
of  the  public;  the  products  will  be  more 
up-market.  Contracts  have  so  far  been 
signed  with  Coty,  Dorothy  Gray, 
Germaine  Monteil,  Gres,  Princess 
Galitzine,  Helena  Rubinstein  and 
Geminesse. 

As  is  already  the  case  with  UBC,  a 
members'  service  department  wil 
enable  customers  to  find  out  which 
normal  retail  outlets  can  provide  follow 
up  sales.  Beauty  Box  Collections 
45  Weymouth  Street,  London  Wl. 

Numark's  national 
June  promotion 

The  next  Numark  national  promotion 
will  run  in  store  from  June  12  to  June  24 
and  will  include  a  special  flashed  pack  of 
Batiste  dry  shampoo.  The  Silvikrin 
Riches  conditioner  will  be  sold  at  under 
half  price  and,  for  the  first  time,  a  hair 
dryer  will  be  offered  on  this  haircare  pro- 
motion. 

Main  lines  on  promotion  include  Silvi- 
krin hair  spray,  Silvikrin  shampoo.  New 
Alberto  Balsam  conditioner,  Born  Blonde 
colourant,  Born  Blonde  lightener,  Linco- 
Beer  shampoo.  Head  &  Shoulders  sham- 
poo, Nice  N  Easy,  Grecian  2000  and 
Lady  Grecian  2000. 

Supplementary  lines  include  nylon 
NPA  pocketcomb,  men's  comb,  tailcomb, 
dressing  comb,  Silvikrin  Natures  Riches 
conditioners,  Brylcreem,  Fashion  Style 
home  perms,  Wella  conditioner,  Corimist 
firm  hold  hairspray,  Loving  Care,  Bryl- 
creem anti-dandruff,  Pure  Silvikrin, 
Falcon  hairspray,  Ronson  hair  dryer 
RP600  and  Batiste  dry  shampoo.  Optional 
extras  include  Nurodol,  Germolene 
medicated  foot  spray.  Eye  Dew  and 
Andrews  Liver  Salts. 

All  the  main  line  products  on  promo- 
tion will  be  advertised  with  full  pages  in 
the  TV  Times,  Womans  Own  and  The 
Sun.  The  promotion  will  also  be  support- 
ed by  the  second  burst  of  television  ad- 
vertising— the  Numark  commercial 
"choice,  price,  near  and  nice"  will  'be 
transmitted  on  Ulster,  Border,  Grampian 
and  Scottish  television.  Local  Numark 
wholesalers  will  also  be  offering  their  own 
specially  promoted  items  to  members, 
which  vary  from  franchise  to  franchise. 
ICML,  51  Boreham  Road,  Warminster 
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Arthur  H.  Cox  present 
the  latest  additions  to 
their  new  range 

of  high  quality  generics. 

Methyldopa  Chlorpropamide 


rT^t  ^  *  AnhydfL. 
V.,;4'-H  Of  CH(tO«N 

'  ■■■■  ■  p~  Mt>.  jlMM 

V  B9HI 


*  manufactured  to  Cox's  stringent 
Quality  Control  standards. 

*fast  reliable  delivery. 

*  wide  range  of  packs  and  tablet 
strengths. 

*  available  from  Sangers,  Vestric, 
other  major  wholesalers  and  direct 
through  our  representatives  and 
Sales  Office. 


Af  Hmn  H.  Cox  ft  Co  Umltcd 


P'ljorpropami* 
^Wets  bp 


THE  COX  RANGE  OF  GENERICS 


Strength 

Pack 

Price  to 
Chemists 

Methyldopa 

125mg 

250 

£5.53 

250mg 

250 

£8.00 

250mg 

1000 

£30.00 

500mg 

250 

£15.50 

500mg 

500 

£30.20 

Chlorpropamide 

100mg 

500 

£7.00 

250mg 

500 

£15.40 

Frusemide 

20mg 

250 

£3.80 

40mg 

500 

£13.00 

40mg 

1000 

£25.00 

500mg 

100 

£30.00 

Diazepam 

2mg 

500 

£2.65 

2mg 

1000 

£4.97 

5mg 

500 

£3.85 

5mg 

1000 

£7.40 

10mg 

500 

£6.10 

Nitrazepam 

5mg 

500 

£5.80 

Full  technical  and  price  details  are  available  on  request. 


PhOffllOCCUliCOl/  93  Lewes  Road,  Brighton,  Sussex  BN2  3QJ  Tel:  Brighton  603084  (24  hour  answering  service) 
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WHY  WAS  HE  PLAINLY  SUFFERING 
FROM  BIRD  TROUBLE? 


You're  sure  to  know  the  answer  if 
you've  seen  the  78  Listerine  Cam- 
paign. It's  appearing  now  in  selected 
newspapers  and  colour  magazines 
throughout  the  country. 

But  if  you  don't  know  yet,  a  lot  of 
your  customers  already  do.  And 
they're  going  to  come  looking  for 
Listerine  in  your  store.  Make  sure  it's 
there.  There  among  the  toothpastes 
and  toothbrushes.  Because  the  78 


Listerine  Campaign  tells  everyone 
how  Listerine  antiseptic  mouthwash 
destroys  the  germs  that  cause  bad 
breath.  Something  toothpaste  and 
brush  alone  cannot. 

Last  year  Listerine,  the  brand 
leader  in  mouthwashes,  increased  its 
retail  sales  by  40%  to  top  £700,000. 
Mostly  through  chemists.  But  this 
year  sales  will  be  enough  to  take  your 
breath  away! 


LISTERINE 


I 


ANTISEPTIC 

Kills  Germs  by  Millions 
On  Contact 

For  Bad  Breath,  Colds  and  resultant 
Sore  Throats 
Minor  Cuts,  Scratches  Insect  Bites. 
Infectious  Dandruff 


i 


Listerine  Mouthwash.  It's  enough  to  take  your  breath  away. 
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Changes  in  Optrex 
eye  care  range 


New  Optrex  drops  (£0.59  rsp)  are 
being  introduced  as  an  extension  of  the 
Optrex  eye  lotion  range.  The  drops  have 
the  same  formulation  as  Optone  drops 
which  are  being  removed  from  the  mar- 
ket. New  Optrex  drops  have  taken  over 
Optone's  product  licence  and  are  present- 
ed in  an  easy-to-apply  container.  A  nat- 
ional poster  campaign  starts  mid-July. 

The  second  new  product  in  the  range 
is  Optone  Crystal  Clear,  which  does  not 
have  a  product  licence  and  is  to  be  re- 


garded as  a  toiletry  to  promote  clear  eyes 
rather  than  as  an  OTC  medicinal.  It  will 
be  supported  by  a  £150,000  poster  cam- 
paign for  the  first  three  months  of  the 
launch  and  there  will  be  special  intro- 
ductory prices  of  11ml,  £0.55  and  18ml, 
£0.69  (normal  prices  £0.59  and  £0.75). 
Instore  display  material  will  encourage 
use  as  a  toiletry  and  there  will  be  a 
display  incentive  scheme  using  cut  crystal 
glasses.  Optrex  Ltd,  City  Wall  House, 
Basing  View,  Basingstoke,  Hants 


Buto  launches 
summer  campaign 

LRC  Products  have  planned  a  summer 
advertising  campaign  for  Buto  cream 
hair  remover.  Full  page  advertisements 
with  the  headline  "go  ahead  and  be  a 
show  off"  will  be  appearing  in  monthly 
and  weekly  magazines  during  July  and 
August.  "We  are  concentrating  our 
advertising  efforts  into  a  very  short  space 
of  time  at  the  time  of  the  year  when  hair 
removers  are  most  in  demand,"  com- 
ments David  Reay,  senior  product 
manager.  The  advertisement  will  be 
appearing  in  Jackie,  Loving,  OK,  Blue 
Jeans,  19,  Look  Now,  Honey  and 
Cosmopolitan.  LCR  Products  Ltd, 
Sanitas  House,  Stockwell  Green,  London. 

Revlon's  new 
face  make-up 

Following  the  recent  launch  of  their 
Formula  2  skin  care  products  Revlon  are 
adding  a  Formula  2  make-up  to  the 
range.  Available  in  five  shades — early 
suntan,  new  light  beige,  original  peach, 
tomorrow's  honey  and  beyond  beige — 
Formula  2  make-up  "presents  a  new 
concept  with  make-up  that  responds  to 
women's  most  frequently  expressed  de- 
mands". These  demands  are  that  make- 
up should  be  long-wearing,  that  it  should 
not  change  colour  once  applied,  that  it 
should  suit  every  skin  type  and  that  it 
should  look  natural.  The  formula  con- 
tains a  sun-screen  like  the  skin  care  pro- 
ducts, and  is  available  for  either  oily  or 
normal  to  dry  skin.  The  make-up  is 
packed  in  a  small  plastic  bottle  with  a 
screw-on  cap  under  which  is  a  tapered 
dispenser  tip  producing  just  a  few  drops 
of  make-up  at  a  time.  Formula  2  make- 
up (£1.45)  is  fragrance  free  and  will  be 
available  for  sale  from  the  middle  of  the 
month. 

Also  new  from  Revlon  this  month  is 
Moon  Drops  moisture  release  day  cream 
(£1.95)  available  in  two  shades — sunglow 


1  and  sunglow  2.  Revlon  say  that  this 
product,  which  moisturises  the  skin  and 
contains  a  sunscreen  is  for  use  on  days 
when  women  do  not  feel  like  wearing  a 
foundation  and  that  just  smoothed  on  by 
itself  it  enhances  the  wearer's  natural 
skin  tone.  Revlon,  Brook  Street,  London. 


Triokit  back 


Smith  &  Nephew  have  reintroduced 
their  leather  hard  contact  lens  care  case 
—Triokit  deluxe  (TK9  £4.00).  This  com- 
prises a  calf  leather  case  containing  hard 
lens  solutions  Transol  and  Transoak  and 
the  Transtore  H  storage  container. 
Smith  &  Nephew  Pharmaceuticals  Ltd, 
PO  Box  7,  Bessemer  Road,  Welwyn 
Garden  City,  Herts. 

Mum  offers 
for  consumers 

Two  offers  are  available  to  consumers 
when  they  purchase  Mum  antiperspirant 
deodorant  this  summer.  The  first  is  a 
memory  board  featuring  Emily,  the 
cartoon  character  now  synonymous  with 
the  brand.  The  memory  board,  measuring 
15in  x  lOin,  has  a  wipe-clean  surface 
and  comes  complete  with  a  fibre-tipped 
pen.  It  is  available  for  £0.50,  including 
postage  and  packing,  plus  a  label  from 
a  Mum  product. 


The  second  offer  is  a  PVC-coated 
cotton  apron  illustrating  a  scene  from 
one  of  the  Mum  television  commercials 
featuring  Emily.  Similar  aprons  retail 
at  around  £2.25  but  this  is  available  at 
£1.50,  including  postage  and  packing, 
plus  a  label  from  Mum.  Application 
forms  for  these  offers  are  available  at 
point  of  sale,  and  they  are  both  open 
until  December  31,  1978.  Bristol-Myers 
Co  Ltd,  Stamford  House,  Station  Road, 
Langley,  Bucks  SL3  6ED. 

Faberg6  news 

Faberge  are  offering  a  free  Kiku  eau  de 
parfum,  with  a  special  pack  of  Kiku 
dusting  powder  until  July  1,  and  are 
promoting  sales  of  Brut's  Hugo  the 
Hippo  soap  for  Father's  Day  with  an 
offer  of  a  Hugo  towel  for  £1.95  with 
each  purchase.  For  a  limited  period  only 
Faberge  are  also  offering  consumers  a 
saving  of  £1.50  on  the  price  of  either 
Babe  118ml  splash  or  spray  cologne. 
From  July  3-29  these  will  be  available 
for  £3.45  and  £3.75  respectively. 

Also  from  July  3  Faberge  are  making 
available  a  new  range  of  colours  in  the 
Babe  cosmetic  range.  Sandstorm  colours 
comprise  four  new  shades  of  creme 
shadow  (£1.50) — sienna  fire,  greengage, 
peacock  and  sunkissed,  two  new  shades 
of  soft  creme  blush  (£1.65) — copper 
fire  and  warm  amber,  one  light  liquid 
make-up  (£1.50) — golden  bronze,  and 
six  lip  colours  (£1.25) — summer  wine, 
hot  sand,  strawberry  fool,  baked  russet, 
sunstroke  and  pure  gold.  The  lip  products 
will  be  in  a  new  presentation  of  a  slim, 
see-through  wand  with  a  foam  tipped 
dipstick  applicator.  Faberge  Inc,  Ridge- 
way,  Iver,  Bucks. 

New  range  of  haircare 
products  from  Addis 

Addis  have  launched  a  new  range  of 
home  haircare  products  at  competitive 
prices.  The  new  range  includes  varying 
sizes  of  foam  spiral,  alu  and  thermal 
curlers  at  rsp's  ranging  from  £0.23-£0.66. 
Smaller  complementary  items  such  as 
metal  curler  pins,  curler  clips  and  hair 
grips  are  also  available. 

A  new  merchandising  unit  will  be 
supplied  free  of  charge  with  orders  for 
the  new  range.  It  is  a  type  new  to  the 
UK,  is  made  of  metal  and  works  on  a 
peg  board  principle.  Because  of  its  con- 
struction it  is  said  to  be  much  stronger 
than  the  normal  merchandiser,  and  the 
peg  system  used  means  that  products  can 
be  placed  in  almost  any  position.  Addis 
Ltd,  Brushworks,  Herts. 
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PRESCRIPTION 
SPECIALITIES 


BETIM  tablets 

Manufacturer    Leo    Laboratories  Ltd, 
Hayes  Gate  House,  27  Uxbridge  Road, 
Hayes,  Middlesex  UB4  OLF 
Description  White,  flat,  circular  tablet 
engraved  "102"  on  scored  face  with  an 
Assyrian  lion  on  reverse,  containing  ti- 
molol maleate  10  mg 
Indications    Angina    pectoris    due  to 
ischaemic  heart  disease;  hypertension 
Contra-indications,    etc    As    for  other 
timolol  preparations 

Dose  Angina — 15  to  45  mg  daily,  start- 
ing with  5  mg  three  times  daily.  Dose 
should  be  increased  if  necessary  by  5  to 
15  mg  daily  at  three  to  four  day  inter- 
vals. Hypertension — 15  to  60  mg  daily, 
starting  with  5  mg  three  times  daily.  If 
necessary,  dose  can  be  increased  by  5  to 
10  mg  daily  at  intervals  of  three  to  four 
days.  Some  patients  may  be  controlled 
with  twice  daily  dose.  May  need  ad- 
justment when  used  with  other  anti- 
hypertensives 

Packs  100  tablets  (£7  trade) 
Supply  restrictions  Prescription  only 
Issued  June  1978 

LASIKAL  tablets 

Manufacturer  Hoechst  Pharmaceuticals, 
division  of  Hoechst  UK  Ltd,  Hoechst 
House,  Salisbury  Road,  Hounslow, 
Middlesex  TW4  6JH 
Description  Film-coated,  biconvex,  twin- 
layered  tablet,  marked  "LK"  one  side 
and  containing  frusemide  20  mg  (white 
layer)  and  slow-release  potassium  chlo- 
ride 750  mg  (yellow  layer) 
Indications  Oedema  when  potassium 
supplement  required 

Contra-indications  Hyperkalaemia,  pre- 
comatose states  associated  with  liver 
cirrhosis,  Addison's  disease  and  in 
patients  on  potassium — sparing  diuretics 
Dose  Adults — two  tablets  each  morning 
initially,  may  be  increased  to  two  each 
morning  and  evening  or  decreased  to 
one  each  morning.  Tablets  cannot  be 
subdivided.  Unsuitable  for  children 
Precautions  Patients  with  prostatic 
hypertrophy  or  impairment  of  micturi- 
tion have  an  increased  risk  of  develop- 
ing acute  retention.  Dosage  of  concur- 
rently administered  cardiac  glycosides  or 
anti-hypertensives  may  require  adjust- 
ment. Cephaloridine  nephrotoxicity  may 
be  increased  by  concomitant  administra- 
tion of  potent  diuretics  such  as  fruse- 
mide. Latent  diabetes  may  become 
manifest  or  the  insulin  requirements  of 
diabetic  patients  may  increase.  Care 
should  be  exercised  when  treating  pa- 
tients with  renal  insufficiency  because 
of  the  hyperkalaemia  risk.  Use  during 
the  first  trimester  of  pregnancy  should 
be  subject  to  the  normal  precautions 
Side  effects  Nausea,  malaise  or  gastric 
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upset  nray  occur.  Incidence  of  allergic 
reactions  to  frusemide,  such  as  skin 
rashes,  is  low  but  treatment  should  be 
withdrawn  when  they  occur.  Hyper- 
uricaemia  may  occur,  in  rare  cases  clini- 
cal gout  may  be  precipitated.  Bone  mar- 
row depression  has  been  reported  as  a 
rare  complication  and  necessitates  with- 
drawal of  treatment 
Storage  In  original  containers  in  a  cool 
dry  place  protected  from  light.  Should 
be  dispensed  in  moisture-tight  containers 
offering  protection  from  light 
Packs  100  (£4.74  trade)  and  250  tablets 
(£11.27  trade) 

Supply  restrictions  Prescription  only 
Issued  June  1978 

Notes  Ghost  tablets  may  appear  in  the 
faeces.  Tablets  contain  tartrazine 

MINIHEP  calcium  injection 

Manufacturer  Leo  Laboratories  Ltd, 
Hayes  Gate  House,  27  Uxbridge  Road, 
Hayes,  Middlesex  UB4  OLF 
Description  Single  dose  ampoules  of  cal- 
cium heparin  5,000  iu  in  0.2ml 
Indications  Prophylaxis  against  deep  vein 
thrombosis  and  thromboembolic  events 
in  susceptible  patients 
Dosage  By  subcutaneous  injection 
Patients  undergoing  surgery: —  5,000  iu 
in  0.2  ml  should  be  given  two  hours  pre- 
operative^ and  every  eight  to  12  hours 
post-operatively  for  10  to  14  days  or  until 
ambulation,  whichever  is  longer.  Other 
patients: — 5,000  iu  in  0.2ml  every  eight 
to  12  hours 

Precautions  As  for  sodium  heparin  in- 
jection. Admixture  with  solutions  of 
other  medicinal  products  may  result  in 
precipitation  or  loss  of  potency 
Packs  15  ampoules  of  0.2ml  (£6.75  trade) 
Supply  restrictions  Prescription  only 
Issued  June  1978 

SOMNITE  tablets 

Manufacturer   Norgine    Ltd,    59  High 
Holborn,  London  WC1V  6EB 
Description    Round,    white,  uncoated, 
flat,  bevel  edged  tablet,  single  break  one 
side,  sailing  boat  design  on  reverse,  con- 
taining nitrazepam  5mg 
Indications  Sleep  disturbances 
Dosage  Adults — 5-10mg  before  retiring. 
May    be    increased    to    20mg    for  in- 
patients. Elderly  and  children — 2.5-5mg 
Contraindications,    etc    As    for  other 
nitrazepam  preparations 
Packs  100  and  500  tablets  (£1.38  and 
£5.50  trade) 

Supply  restrictions  Prescription  only 
Issued  June,  1978 

Note  Introductory  discount  of  10  per 
cent  from  wholesalers  until  August  31 

Adriamycin  packs 

Adriamycin  is  now  being  marketed  in 
new  packaging  without  the  inclusion  of 
an  ampoule  of  sterile  water.  Montedison 
Pharmaceuticals  Ltd,  Kingmaker  House, 
Station  Road,  Barnet,  Herts. 


Nuseals  change 
strength 

To  conform  with  the  standards  of  the 
British  Pharmacopoeia,  Nu-seals  enteric 
sealed  tablets  of  aspirin  BP  are  being  re- 
formulated to  the  approved  strengths  of 
300mg  and  600mg.  The  new  tablets  will 
be  introduced  as  existing  stocks  of  cur- 
rent strengths  become  exhausted  (300mg 
—100,  £0.59;  500,  £2.95;  600mg— 100, 
£1.01;  500,  £5.05  trade).  Eli  Lilly  and  Co 
Ltd,  Kingsclere  Road,  Basingstoke,  Hants 
RG21  2XA. 

Ointment  credits 

All  stocks  of  Opulets  hydrocortisone/ 
neomycin  ointment  are  now  exhausted 
and  this  product  is  discontinued. 
Requests  for  credit  will  be  accepted  for 
all  stocks  returned  before  June  30. 
Pharmax  Ltd,  Bourne  Road,  Bexley, 
Kent  DAS  1NX. 

Crasnitin  shortage 

Bayer  UK  Ltd,  pharmaceutical  division 
regret  that  Crasnitin  10,000  iu.  colapase, 
is  out  of  stock  due  to  production 
difficulties.  This  situation  could  continue 
until  the  autumn  and  they  suggest  that 
hospitals  keep  in  touch  with  them  during 
the  next  few  months.  The  company  will 
notify  customers  as  soon  as  the  situation 
improves.  Bayer  UK  Ltd  pharmaceutical 
division,  Haywards  Heath,  Sussex. 

Pickles  display 

J.  Pickles  &  Sons  have  introduced  a  com- 
bined display  pack  of  their  products 
containing  24  small  Pickles  ointment,  15 
large  Pickles  ointment  (tins),  10  self 
adhesive  corn  rings,  10  medicated  corn 
caps  and  six  healthy  feet  cream,  their 
latest  addition.  The  display  is  free;  there 
are  three  extra  large  foot  ointment  tins 
as  a  bonus.  /.  Pickles  &  Sons,  Pickles 
House,  Church  Lane,  Knaresborough,  N. 
Yorks  HG5  9AS. 


j  No.  it  d.-»vs  trea'meni 
I  ND  Ensu't.'  dose  is  staled 


u 


Stemetil  Syrr.  80  ml 

Stclagine-Syrr.  "  50  ml 

MerbentylSyrr.  "JO  ml 

Uemetit^rr.     -     ^  S9-rrr1 

Mist.fti^min.^d^  200  m" 
•Miijl.  Kudin  (Sid  )  rrr 
Dose.  10  ml.  in  water 


200  ml 


A  subscriber  in  the  North-west  sent  this 
example  of  what  he  describes  as 
"the  modern  labour-saving  method  of 
writing  a  'blunderbuss'  prescription  using 
modern,  potent  drugs."  The  fourth  line 
originally  read  "Mist  Carmin"  but  was 
changed  by  the  prescriber  to  "Mist  Alumin 
Hydroxide" 
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Now:  together:  a  unique  ostomy  system 

and  the  best  in  skin  care 


Trademark 

Surgicare™  System  2 
saves  the  daily  trauma 
of  peeling  off  adhesive 
bags  often  resulting  in 
irritation,  soreness 
and  discomfort. 
The  Stomahesive™  with 
Flange  can  be  left  on 
the  skin  undisturbed 
for  several  days  whilst 
pouches  are  replaced  as 
often  as  necessary. . . 
so  simply. 

Kinder  to  the  skin 

Stomahesive™  with  Flange 
may  be  used  by  patients 
who  have  experienced 
sensitivity  reactions  when 
using  ordinary  adhesives 
and  karaya  or  where 
perspiration  under 
the  adhesive  is  a  regular 
source  of  irritation 
and  discomfort 

Unequalled  comfort 

The  Stomahesive™  base 
will  mould  to  irregular 
contours  of  the  skin  and 
is  so  easy  to  apply 
without  wrinkling. 
Comfort  is  derived  not 
only  from  the  feel  of 
Stomahesive™ 
against  the  skin 
but  from  the  confidence 
that  the  appliance 
will  be  secure 
and  leak  free 
irrespective  of 
the  condition 
of  the  skin. 


F 


System  2 


Avoids  adhesive  trauma 

With  the  Stomahesive™ 
flange  remaining 
undisturbed,  pouches  may  be 
removed  and  replaced  as 
necessary. 


Thecolostomist, 
for  example,  may  change 
pouches  several  times  a  day 
without  the  need  to 
disturb  the  Stomahesive™ 
base  and  its  flange. 


I  ~  1 

I  Please  send  me  your  illustrated  brochure  on  Surgicare1  M  System  2  No  stamp  required     block  capitals  | 

I  Address  your  envelope  to  Squibb  Surgicare  Limited,  FreepostTK  245,  Twickenham  TW1 1BR  I 

!  Name  Address 


I 

L. 


CD3 


Squibb  Surgicare  Limited  Regal  House  Twickenham  TW1  3QT  Telephone  01-892  0164 
Made  in  England  Authorised  user  of  the  trademarks  Surgicare  and  Stomahesive  Surgicare  is  the  trademark  of  E.  R  Squibb  and  Sons  Inc 
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pen-to-all  promotions 
down  in  early  1978 


During  the  first  quarter  of  this  year 
promotions  open  to  all  grocery  and 
chemist  outlets  fell  by  six  per  cent, 
according  to  figures  published  by  M.  S. 
Surveys  &  Promotional  Services  Ltd. 
However,  that  is  not  the  end  of  the 
story.  Those  promotions  arranged  on  a 
"special  deal"  basis  with  the  super- 
markets or  voluntary  grocery  groups 
transformed  the  percentage  into  a  plus 
figure.  In  addition  the  spontaneous 
offers  organised  on  a  purely  local  basis 
by  the  drug  stores  have  to  be  taken 
into  account.  From  the  standpoint  of 
the  independent  chemist  sector  therefore, 
precise  percentage  comparisons  of  pro- 
motional campaigns  among  the  trading 
sections  cannot  be  made. 

However,  this  is  far  from  crucial  to 
the  importance  of  the  monthly  reports 
since  most  independent  chemists  cannot 
be  involved  with  anything  other  than 
promotions  offered  on  an  open-to-all 
basis.  If  some  take  the  view  that  pro- 
motions are  a  nuisance  anyway,  they 
will  not  be  dismayed  to  know  that  the 
overall  comparison  would  be  most 
emphatically  adverse.  The  table  shows 
first  quarter  comparisons  between  the 
five  product  categories  known  as  the 
"chemist  group".  Taking  them  as  an 
aggregate  it  will  be  seen  that  promo- 
tional activity  was  down  by  five  per 
cent.  Taking  all  the  measured  22  pro- 
duct categories  together  (the  contents 
of  an  average  supermarket)  the  indica- 
tions are  of  a  decline  of  six  per  cent 
over  the  period. 


Number  of  promotions 

1st  qtr 

1st  qtr 

1977 

1978 

Baby  foods 

25 

33 

Toiletries 

381 

440 

Cosmetics 

108 

89 

Hair  preparations 

154 

78 

All  medicinal  products  12 

6 

680 

646 

For  the  three  months  under  review 
a  total  of  83  new  products  flowed  into 
the  five  categories,  56  of  them  going  into 
the  cosmetics  department.  The  domina- 
tion of  promotions  offering  forms  of 
price  cuts  is  demonstrated  by  the  figure 
of  2,033  (composed  of  reduced  price 
offers  plus  coupon  offers)  during  the 
first  quarter.  The  total  number  of  pro- 
motions then  in  the  shops  on  an  open- 
to-all  basis  was  3,096. 

Price  cutting,  one  way  or  another, 
remains  the  order  of  the  day  in  the 
retail  outlets  and  has  to  be  regarded 
as  the  trend  for  an  indefinite  period. 
Significantly,  the  major  supermarket 
groups  have  begun  to  take  evasive 
action  by  getting  out  of  the  most  com- 
petitive sectors.  Here  is  a  quote  from 
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a  recent  Financial  Times:  "...  Wool- 
worth's  has  dropped  food  and  grocery 
sales  from  about  400  of  its  smaller 
stores  because  they  have  become  less 
profitable.  Last  week  British  Home 
Stores  announced  it  was  closing  some 
eighteen  food  departments  because  the 
pressure  on  profit  margins  made  them 
uneconomic." 

Once  that  sort  of  trend  gets  underway 
it  is  hard  to  stop  and  there  are  no  signs 
of  its  arresting.  So  far  only  the  food 
sectors  have  been  involved  in  the  con- 
traction process  but  one  cannot  help 
wondering  whether  those  concerned  with 
health  and  beauty  are  next  in  line.  But 
for  contraction  or  expansion?  The  drug 
stores  have  been  giving  more  than  the 
independent  chemists  a  hard  time.  How 
the  supermarkets  will  react  as  time  goes 
by  cannot  be  predicted. 

New  sunscreen  to 
carry  skin  cancer 
prevention  claim? 

Plough  (UK)  Ltd  are  intending  to  submit 
a  new  sunscreen  product  to  the 
Medicines  Commission  with  a  view  to 
licensing  it  as  a  preventive  against  skin 
cancer. 

The  product,  Supershade  15,  which 
has  a  sun  protection  factor  of  15  and 
gives  complete  protection  against  UV-B 
rays,  is  already  being  marketed  in  the 
United  States  where  it  carries  the  claim 
that  regular  use  may  prevent  skin  cancer. 
According  to  Dr  Edward  Marlowe,  vice- 
president,  research  and  development. 
Plough  Inc,  Memphis,  USA,  there  is 
increasing  evidence  of  a  link  between 
UV  exposure  and  premature  ageing, 
wrinkling  and  ultimately  skin  cancer. 

One  of  the  US  Food  and  Drug  Admini- 
stration's expert  panels  has  recently 
completed  a  report  on  sunscreen  products 
as  part  of  the  continuing  review  of  OTC 
medicines  and  an  FDA  monograph  on 
the  subject  is  expected  any  day.  In  the 
US,  all  sunscreens  are  classed  as  drugs 
because  of  their  protective  nature. 

Dr  Marlowe  believes  Coppertone 
scientists  played  a  major  part  in  con- 
vincing the  FDA  about  the  benefits  of 
sunscreens  in  preventing  skin  damage, 
so  much  so  that  FDA  has  agreed  that 
those  judged  by  the  review  panel  to  be 
"safe  and  effective"  can  carry  the 
labelling:  "Overexposure  to  the  sun  may 
lead  to  premature  ageing  and  wrinkling 
of  the  skin  and  skin  cancer.  The  liberal 
and  regular  use  over  the  years  of  this 
product  may  help  reduce  the  chance  of 
premature  ageing  and  wrinkling  of  the 
skin  and  skin  cancer." 

Plough  Inc  researchers  are  gathering 
evidence  that  the  most  common  forms  of 
skin  cancer  are  caused  by  long-term 


accumulation  of  damage  resulting  from 
too  much  exposure  to  the  same  UV 
wavelengths  which  cause  sunburn.  Some 
300,000  cases  are  reported  every  year  in 
the  US.  The  condition  need  not  be  fatal 
but  it  is  estimated  that  about  3,000 
sufferers  a  year  die  through  not  seeking 
the  correct  treatment.  A  graph  of  cancer 
incidence  for  different  age  groups  in 
five  US  cities,  plotted  against  the  amount 
of  UV-B  light  falling  on  those  cities  for 
the  equivalent  number  of  years  showed 
that  the  cancer  rate  increased  logarith- 
mically as  the  amount  of  UV-B  increased. 
Projections  from  this  graph  suggest  that 
daily  use  of  a  sunscreen  product  with  a 
sun  protection  factor  of  only  2  would 
reduce  the  risk  by  at  least  50  per  cent 
and  up  to  90  per  cent  in  areas  of  high 
sunlight. 

Dr  Marlowe  comments,  "We  feel  that 
skin  cancer  could  almost  be  eradicated 
if  people  would  properly  and  conscien- 
tiously use  effective  sunscreen  products 
throughout  their  lifetime.  What  we  need 
is  a  programme  of  daily  use,  instilled 
from  childhood,  much  like  brushing  our 
teeth." 

Meanwhile,  in  the  UK,  the  company 
is  using  the  Coppertone  range's  potential 
benefit  in  preventing  ageing  as  a  platform 
for  their  next  advertising  campaign.  And 
Supershade  15  is  likely  to  be  launched 
here  regardless  of  whether  it  can  carry 
an  anti-skin-cancer  claim  or  not. 

Trends  in  hair 
colourant  market 

An  article  by  Dr  A.  F.  L.  Deeson  on 
the  hair-care  market  incorrectly  listed 
Nice  'n  Easy  under  a  section  on  con- 
ditioners (C&D,  May  13,  p756).  The 
product  referred  to  should  have  been 
Natural  Balance.  We  also  regret  that 
Bristol-Myers  Co  Ltd's  views  on  the 
hair  colourant  market  were  omitted  from 
the  feature.  They  believe  the  most 
significant  trend  has  been  the  move  from 
semi-permanents  and  blonding  products 
into  the  permanent  sector: 

%  Total  sterling  market 
1973  1977 

Permanents  37  55 

Semi-permanents  41  29 
Blonding  21  16 

They  say  that  one  of  the  major  factors 
in  the  permanent  colourant  growth  has 
been  the  volume  increase  in  sales  of 
Nice  'n  Easy,  which  since  1975,  has 
accounted  for  over  95  per  cent  of  that 
sectors  unit  sales  increase.  Currently  the 
brand  claims  nearly  50  per  cent  shares 
in  both  units  and  value  of  the  permanent 
colourant  market.  For  the  total  market 
Clairol  products  in  1977  were  said  to 
account  for  33  per  cent. 

Razor  blades 

Imports  of  double-edge  razor  blades 
into  Australia  are  being  restricted  for  a 
period  of  two  years.  For  the  first  year  im- 
ports will  be  restricted  to  16  million  and 
individual  quota  allocations  will  be  based 
on  the  year  to  December  31,  1977. 
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Winner 
by  a  clear  head. 


Head& 
Shoulders 


lotion  shampoo 


rs 
Iruff 
regular  use 


First  for  Chemists 

Chemists'  customers  spend 
more  on  Head  &  Shoulders  than 
on  any  other  shampoo.*  It's 
the  most  profitable  dandruff 
shampoo  for  you  to  stock  - 
in  all  its  sizes.  Each  of  its  sizes  is 


designed  to  satisfy  a  particular 
demand. 

First  for  Customers 

Head  &  Shoulders  really  works. 
Its  unique  formulation  includes 
zinc  pyrithione,  so  that  with 
regular  use  Head  &  Shoulders 


clears  dandruff  that  ordinary 
dandruff  shampoos  leave  in  the 
hair.  Head  &  Shoulders  suits  all 
hair  types,  and  leaves  hair  soft, 
manageable  and  shining. 


*  Independent  Retail  Audit 


WE'RE  SENDING 
OFF  TO  NORSCA 


Norsca  is  the  new  name  in  the  £157  million  bathroom 
toiletries  market* 

This  unique  range  of  Foam  Bath,  Anti-Perspiraht-deodorant 
and  Soap,  introduces  a  new  concept  in  bathroom  freshness -the 
freshness  of  Scandinavia. 

A  MAJOR  UK  OPPORTUNITY 

On  the  Continent,  it's  freshness  that  sells.  Now  it's  going  to 
happen  here. 

Norsca  showed  how- in  a  Yorkshire  test-by  carving  itself  a 
huge  chunk  of  the  bath  toiletries  market. 

*1978  Bath  additives,  Toilet  soap,  Anti-perspirant-deodorant  market  value  estimates. 


UR  CUSTOMERS 

£2,600,000  NATIONAL  PROMOTION 

Norsca  is  now  going  national  with  a  massive  promotional 


budget  of  £2,600,000.  And  that's  just  for  this  year! 
I  A  huge  £950,000  is  going  into  TV  advertising  with  four 

'freshness  of  Scandinavia'  commercials  set  for  peak  viewing  time 
commencing  May 

Backing  this  is  a  high-powered,  £90,000  press  campaign 
featuring  double-page  colour  spreads  in  top  magazines. 

INTRODUCTORY  MONEY-OFF  PACKS 

Your  customers  save  money  Look  how  Norsca's  money-off 
packs  add  to  the  sales  impetus:- 

Foam  Bath-20p  off  standard  size,  30p  off  large  size. 

Anti-Perspirant-deodorant-30p  off  economy  size,  25p  off 
large  size,  20p  off  Roll-on. 

Soap-4p  off  toilet  size,  6p  off  bath  size. 

(All  savings  are  compared  with  manufacturer's  recommended  price.) 

£9.5  MILLION  SALES  FORECAST 

Your  customers  will  soon  be  heading  for  Norsca.  We're  con- 
fident that,  inside  a  year,  sales  will  hit  at  least  £9.5  million  at  RSP. 

So  give  this  exciting  new  range  plenty  of  shelf  space.  You'll 
be  amazed  how  your  sales  will  take  off. 

New  Norsca. 


announcing  the 
introduction  of  a  new  star 


nitrazepam  BP 
5  mg  tablets 


Trade  Price 
100  tablets  £1.38     500  tablets  £5.50 


introductory  offer: 


All  orders  placed  through  Wholesalers 
during  the  period  1st  June-3ist  August  1978 
will  attract  a  special  discount  of  10%. 


Sotunife  is  11  trademark  0/ 

Norg-ine  Limited 


59-62  High  Holborn,  London  WCiV  6EB 
Telephone:  01-242  4882 
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Shopex  bigg< 
with  an  extra 

Shopex  International  1978  is  to  be  open 
a  day  longer  than  in  previous  years — 
June  11-15 — and  is  expected  to  be  bigger 
and  better  than  ever.  For  the  first  time 
Shopex  and  Intershop  exhibitions  have 
been  combined  at  the  National  Exhibi- 
tion Centre,  Birmingham,  and  over  200 
companies  are  taking  part. 

The  exhibition  is  organised  by  West- 
bourne  Exhibitions  Ltd,  Crown  House, 
Morden,  Surrey,  from  whom  tickets  are 
available  (visitor  promotion  department). 
Opening  hours  are:  June  11 — 12  noon 
to  6  pm;  June  12,  13  and  14 — 10.30  am 
to  6  pm;  June  15 — 10.30  am  to  5  pm. 
Birmingham  International  has  an  Inter- 
City  service  to  and  from  Birmingham, 
Coventry  and  London  (Euston). 

The  exhibition  will  occupy  8,000  sq  m 
this  year  (1,800  sq  m  in  1976)  and  in- 
cludes a  section  on  commercial  refrigera- 
tion equipment.  Shopex  tickets  also 
allow  entry  to  the  concurrent  Decor 
International  and  Kitchens  and  Bath- 
rooms International  shows  nearby. 

Olney  Brothers  Ltd,  Jado  House,  North- 
bridge  Road,  Berkhamsted,  Herts,  are 

featuring  Interplan  System  80  Plus  with 
a  range  of  new  finishes  together  with 
modified  versions  of  several  components. 
Olney  promise,  however,  that  anyone 
who  has  previously  fitted  with  Interplan 
will  still  be  able  to  add  units  to  match. 
Completely  new  versions  of  Olney's 
dispensary  equipment  will  be  seen  for 
the  first  time,  including  work  tops, 
drawers,  cupboards  and  two  types  of 
multistorage  tablet  units.  During  the 
exhibition  this  new  equipment  will  be 
available  at  standard  finish  prices  to 
anyone  who  fills  in  the  visitors  form 
(stand  481). 

Volumatic  Ltd,  Taurus  House,  Kingfield 
Road,  Coventry,  are  showing  a  range 
of  retail  security  equipment  to  prevent 
in-store  thefts,  together  with  examples 
of  display  merchandisers,  including  fully 
merchandised  Spheroids  (clear  plastic 
spheres).  The  pop  bin,  a  transparent 
plastic  display  sphere  on  a  stand,  and 
the  Futurama  bin,  a  large  half-sphere, 
also  stand-mounted,  will  be  shown,  to- 
gether with  static  and  moving  convex 
anti-theft  mirrors  and  simulated  closed- 
circuit  television.  Loop  alarm  systems 
with  optional  discs  or  pressure  pads  and 
cash-carrying  cases  are  also  to  be 
featured  (stand  417). 

Chubb  Electronics,  Crowhurst  Road, 
•Brighton,  East  Sussex,  for  the  first  time 
at  Shopex,  are  showing  a  variety  of  coin 
handling  machines,  automatic  envelope 
openers,  sealers  and  cash  registers.  With 
the  Sortacount  C  up  to  seven  different 
sizes  of  coin  could  be  sorted,  counted 
and  batched  into  predetermined  amounts 
whilst  electronic  readouts  show  sub  and 
grand  totals.   The  E100  letter  opener 


and  better 
day 

will  also  be  demonstrated  and  is  said  to 
be  capable  of  handling  up  to  500  letters 
a  minute.  Cash  registers  on  display  will 
be  the  Diplomat  range  for  the  simplest 
requirements  and  the  more  sophisticated 
President  range  for  management  infor- 
mation (stand  704). 

Sweda  International,  27  Goswell  Road, 
London  EC1,  will  be  showing  a  com- 
prehensive range  of  electronic  cash 
registers  including  their  latest  product, 
the  Sweda  L35  with  up  to  80  department 
totals  which  can  be  programmed  with 
preset  amounts.  The  Sweda  455  has  12 
totals.  The  350  and  250  offer  speed  and 
simplicity  of  operation  coupled  with 
security  and  control  (stand  482). 

Securivision  Ltd,  Rectory  Lane,  Prest- 
wich,  Manchester  will  be  exhibiting 
their  newest  ceiling-mounted  closed-cir- 
cuit television  satellite  unit.  It  contains 
a  camera  and  six  lens  apertures,  contin- 
uously scanning  a  wide  angle.  Securivision 
market  a  wide  range  of  cctv  systems  from 
a  simple  one-camera  and  one-monitor  sys- 
tem to  multiple  combinations  of  cameras 
with  pan,  tilt  or  zoom  attachments 
(stand  353). 

Huwil-Werke  GmbH,  D-5207  Rup- 
pichteroth  near  Cologne,  West  Germany, 

will  be  showing  Continental  frames  for 
storage  units  in  pharmacies,  hospitals  and 
laboratories.  The  drawer  unit  can  take 
up  to  19  drawers  for  bottles  or  boxes 
achieving  a  13:  1  reduction  in  floor 
space.  All  drawers  have  adjustable  divi- 
ders and  run  on  ball  bearings.  A  block  of 
drawers  can  be  supplied  with  a  lock 
and  can  be  stacked  on  other  blocks.  In 
many  cases  drawers  above  eye  level  have 


Huwil-Werke  drawer  unit  (left)  and  shelves 


"see-through"  bottoms  (clear  plastic). 
Handles  with  adjustable  ticket  frames 
are  also  available.  Huwil-Werke  supply 
only  the  metal  skeleton.  Standardised 
drawer  fronts  and  sides  need  to  be 
added  to  match  the  other  shopfittings. 
The  company  says  its  dispensary  units 
can  be  seen  all  over  the  Continent  in 
the  sales  area  of  modern  pharmacies, 
where  a  large  number  of  different  pro- 
ducts must  be  stored  within  quick  and 
easy  reach  of  the  sales  staff  and  where 
walking  should  be  to  the  minimum. 

Also  on  show  will  be  storage  units 
on  rails,  also  intended  to  save  space. 
They  too  consist  of  a  metal  skeleton 
but  alternatively  can  be  made  completely 
in  wood  in  the  conventional  way.  They 
take  a  number  of  adjustable  shelves 
and  move  on  ball  bearings  (stand  263). 

Storeplan  Ltd,  48  Towerfield  Road, 
Shoeburyness,    Southend-on-Sea,  Essex, 

concentrate  on  planning  stores,  involving 
traffic  flow,  impulse  purchase  sectors, 
merchandise  layout  and  unique  identity. 
They  say  that  retailers  modernising  with 
Storeplan  fittings  have  shown  turnover 
increases  from  20-300  per  cent.  Examples 
of  work  will  be  demonstrated  (stands 
424  and  435). 

Beanstalk    Shelving    Ltd,  Chichester, 

Sussex,  will  be  a  new  exhibitor  to 
Shopex.  Expanding  and  growing  in  stren- 
gth in  the  past  few  years,  £|  million  has 
been  invested  in  new  plant  and  machin- 
ery, and  a  third  factory  has  made  room 
for  an  enlarged  finished  goods  ware- 
house which  carries  18  weeks  of  for- 
ward stock  (stand  434). 

Click  Systems  Ltd,  220  Queenstown 
Road,  London  SW8,  are  unveiling  two 
innovations  to  their  range  of  shopfittings. 
The  principal  Click  sections,  in  parti- 
cular those  for  construction  of  show- 
cases and  counters,  can  now  be  supplied 
with  an  epoxy-paint  finish  as  an  alter- 
native to  the  standard  matt-anodised 
Continued  on  p906 
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Continued  from  p905 

silver.  Display  cabinets  have  been 
added,  designed  for  suspension  from  a 
standard  frame.  They  can  be  combined 
vertically  or  horizontally,  or  in  combina- 
tion with  open  shelving  (stand  236). 

Decimo  International  Ltd,  Park  House, 
4  Chobham  Street,  Luton,  Beds,  sole 
distributor  in  the  UK  and  Ireland  for 
TEC  electronic  cash  registers,  will  be 
unveiling  five  new  ranges  at  their  stand. 
The  new  170  series  and  160  series  are 
claimed  to  be  more  sophisticated  than 
anything  previously  launched  by  Decimo. 
The  170  series  includes  a  30  total  preset 
with  optional  slip  printer  and  the  1600 
has  integral  slip  printer  and  40/80  de- 
partment preset  capabilities.  Also  shown 
will  be  the  140  and  190  series  (stand 
363). 

Instalite  Lighting  Services,  135  Canter- 
bury Street,  Gillingham,  Kent,  say  their 
lighting  systems  would  be  of  particular 
interest  to  those  looking  for  new  ideas 
in  promotion  and  they  expect  extra  atten- 
tion and  business  for  any  shop  using 
them.  Litesplay  involves  fixed  position 
light  points  which  swivel  universally  but 
has  no  tracks  thereby  eliminating  extra 
costs.  A  tuner  control  panel  allows 
directional  versality.  The  company  says 
it  will  also  be  demonstrating  ways  of 
reducing  electricity  cost  and  increasing 
lamp  life  up  to  50  per  cent  (stand  359). 

Geller  Business  Equipment  Ltd,  15  Percy 
Street,  Tottenham  Court  Road,  London 

Wl,  celebrate  20  years  in  cash  register 
distribution  with  a  display  of  new  elec- 
tronic machines.  The  710  (about  £750) 
is  a  high-speed  model  with  10  depart- 
ment totals  (stand  395). 

Pitney  Bowes  Marking  Systems,  Harlow, 

Essex,  are  displaying  a  range  of  Monarch 
hand-held  and  table-top  price  marking 
and  merchandise  identification  systems 
(stand  483). 

Sign-Wize,  9  Haviland  Road  West, 
Boscombe,    Bournemouth,   Dorset,  are 

promoting  a  new  type  of  illuminated 
fascia   box   sign.   A   projecting  portion 


Sign-Wize  fascia  incorporating  projection 


with  a  formed  Perspex  face  is  incor- 
porated eliminating  the  necessity  for  a 
separate  sign  to  be  placed  above  or  be- 
side the  fascia.  The  company  also  manu- 
factures non-illuminated  facias,  and  other 
signs  and  notice  boards  (stand  406). 

Dann  &  Co,  44  Newman  Street,  Lon- 
don Wl,  are  to  feature  a  range  of 
decorative  items  including  ribbons,  tinsel 
garlands,  reflective  discs,  chandeliers  and 
miniature  light  sets  (stand  440). 

Norman  Pendred-Cellgrave  Ltd,  Catford 
Hill,  London  SE6,  are  exhibiting  the 
full  Pentic  range  of  descriptive  and 
pricing  systems.  NPC  says  many  new 
innovations  have  been  introduced  since 
last  year  ranging  from  simple  message 
cards  to  completely  interchangeable 
ticketing  kits  and  wall-mounting  boards 
suitable  for  independents  and  multiples. 
Also  included  will  be  shelf-edge  rail 
inserts,  promotional  frames,  blow-ups, 
cage  talkers  and  accessories,  bottle 
tickets,  staff  badges,  window  stickers, 
and  labels  (stand  399). 

Henning  Sign  &  Display  Systems,  PO 
Box  20— NL  1073  EC  Amsterdam  will 

be  demonstrating  showcard  manufactur- 
ing systems.  The  Neoprint  (from  £174) 
produces  "one-off"  cards  and  the  Con- 
dor (from  £985)  is  a  series  printer  featur- 
ing automatic  inking  and  semi-automatic 
paperfeed.  Both  use  light-proof  quick- 
dry  inks  (stand  359D). 

Sharp  Electronics  (LK)  Ltd,  107  Hulme 
Hall  Lane,  Manchester,  are  exhibiting 
the  full  range  of  electronic  cash  registers 
(stand  396). 

Kardex  Systems  (UK)  Ltd,  2  Dyers 
Buildings,  Holborn,  London  EC1,  have 
compact  storage  and  quick,  pushbutton 
access  to  stock  as  their  main  theme. 
Demonstrations  of  the  Pharmatriever, 
the  automated  storage-retrieval  system 
will  be  held.  Also  shown  will  be  the 
standard  Lektriever,  a  similar  stock 
retrieval  system  for  retailing.  In  both 
cases  the  emphasis  is  on  maximum  stor- 
age space  in  minimum  floor  area,  mak- 
ing use  of  available  floor-to-ceiling 
height  without  staff  having  to  climb 
ladders  and  reach  to  top  shelves.  Shelves 


Part  of  the  Arrow  range 

move  in  a  "Ferris  wheel"  manner  from 
top  to  bottom  (stand  492). 

Arrow  Wire  Products  Ltd,  Boulton 
Road,  Reading  RG2  0NF,  are  showing 
a  range  of  new  units  to  supplement 
their  existing  products.  Flexi-fittings — 
hooks,  baskets,  pockets  and  panels — 
have  been  increased  (stand  355). 

British  Turntable  Co  Ltd,  Emblem 
Street,  Bolton,  Lanes,  are  introducing 
two  new  display  aids,  the  Trilon  and 
the  Waltzer  in  addition  to  the  improved 
Carousel  range  and  several  smaller  dis- 
play turntables.  The  Trilon  has  four, 
three-sided,  fixed  units,  synchronised  so 
that  four  illuminated  display  panels  turn 
and  stop  in  unison  (stand  438). 

Group  4  Total  Security  Ltd,  Farncombe 
House,  Broadway,  Worcs,  are  featuring 
their  services  including  store  control, 
delivery  and  stock  control,  security  audit, 
cash  carrying,  installation  and  monitor- 
ing of  alarm  systems,  and  the  recent 
addition  of  computerised  shoplifting 
reports  (stand  459). 

Baxter  Fell  Northfleet  Ltd,  Tower 
Works,  Lower  Road,  Gravesend,  Kent 

is  exhibiting  at  Shopex  for  the  first  time 
under  their  new  corporate  identity.  The 
Group  has  been  formed  through  com- 
bination of  Showrax  display  equipment 
suppliers  and  Eurolink  Merchandising 
Systems  who  deal  specifically  with  larger 
retail  outlets.  The  stand  layout  is  to  be 
kept  as  open  as  possible  with  plenty  of 
seating.  On  display  will  be  examples  from 
the  Showrax  range,  decorative  back- 
sheets  and  fascias  which  can  be  specially 
designed  to  conform  to  house  styles  and 
Equiplus,  a  modular  glass  display  system. 
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A  NEW  WAY  TOMAKE MONEY 


T 


netted 

Tudor 


PHOTO 


Designed  to 
Increase  your 
Turnover  and 
Profits. 


For  further  details  please  complete  the 
coupon  below  and  send  to  John  Halliwell, 
Group  Marketing  Manager, 
Tudor  Photographic  Wholesale  Ltd, 
30-32  Oxgate  Lane,  London  NW2. 

□  Please  arrange  for  a  Rep  to  call. 

□  Please  send  me  full  details  of  all 

Tudor  Products. 

Name  


Address 


C&D  PBI 


riudor 


PHOTOGRAPHIC 
GROUP 
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A  new  range 
specifically  designed 
for  the  enormous  growth 
areas  in  the -middle  market  range 
of  fragrances,  and  the  men's  sector 

The  Shannon  range  includes  gift 
sets  and,, coff rets,  which  will  be 
available  for  Christmas  at  attractive 


prices.  Price  list  and  order 
form  on  request  from 
Shannon  Cosmetics  Ltd  , 
23  Union  Road,  Croydon,  Surrey, 
To  see  the  range  ring  Peter  Day 
on  Hinckley  38741. 


GfflALTEu'OCG 

COSMETICS  LIMITED 


Pharmaceutical  Packaging 
(Leeds)  Ltd. 

A  Division  of  Thomas  Waide  &  Sons  Ltd.  (Established  1878) 

KIRKSTALL  HILL,  P.O.  BOX  140,  LEEDS  LS1  1  QE 
TELEGRAMS:  WAIDE  LEEDS.  TELEPHONE:  752653 

Co.  Reg,  No.  894225  London 

DO  YOU  FIND  LADELLING  AN 
INCREASING  PRODLEM  ? 

With  our  100  years  experience  we  could  help 
you  solve  it. 

Our  service  mainly  to  -  HOSPITALS,  RETAIL 
PHARMACISTS,  GENERAL  &  VETERINARY 
PRACTICES  covers  the  following:- 

GUMMED  or  SELF-ADHESIVE  LABELS 

printed  to  your  own  specifications.  Also  a 
comprehensive  range  of  stock  labels. 

CARTONS 

For  strip  tablet  dispensing,  etc. 

DISPENSING  VIALS 

CoPac  Standard  and  Snap-Safe. 

BAGS,  STATIONERY,  etc. 

For  further  details  please  write  or  telephone. 

Brochures  and  post-paid  order  forms  can  be 
obtained  on  request. 


RED  KOOGA 

the  Ginseng  they're  all  talking  about 


&  KOOq 


RED  KQ< 
GINSENG 


600mg  tablets, 
strip  packed,  one-a-day, 
1  month  plus  five  days  supply. 


Outers  10  x  36  cost  £15.00  plus  VAT, 
sell  at  £2.46  each  inc.  VAT. 


Enquire  from  your  usual  wholesaler  or  direct  from  the  manufacturers. 

RED  KOOGA 

KING  OF  GINSENG 

Manufactured  by:  PANAX  GINSENG  CO.  (U.K.) 
A  division  of  English  Grains  Ltd. 

Park  Road,  Overseal,  Burton-on-Trent.  Staffs.  Telephone  0283  221616. 
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C&D  photographic  equipment  test 


Cosina  PF5000 — pictures 
full  of  detail  from  110 


Cosina  PF5000,  110-format,  camera. 
Made  in  Japan  and  distributed  in  the 
UK  by  Photographic  Instruments,  PO 
Box  43,  Boreham  Wood,  Herts. 

This  addition  to  the  range  of  good  quality 
110  cameras  represents  some  of  the  best 
features  of  a  rapidly-developing  sector  of 
the  photographic  market.  It  is  neat  and 
compact  and  incorporates  an  ingeniously- 
designed  electronic  flash. 

The  camera  body  is  matt-black  plastic 
with  a  satin-finished  longitudinal  front 
panel,  in  which  the  lens  assembly  is  cen- 
trally disposed.  To  the  left  of  it  there  is 
a  positive  "click"  slider  to  control  the 
focusing,  with  both  symbols  for  simplicity 
and  distances  for  accuracy.  These  cover 
the  range  0.8m  (portrait);  1.5m  (two 
heads);  3.0m  (small  group)  and  infinity 
(mountain  outline).  The  Imperial  dis- 
tances are  31  in,  5  ft,  11  ft  and  infinity. 

At  the  right-hand  side  of  the  lens 
opening  there  is  another  three-position 
slider  with  "weather"  symbols — obscured 
sun,  partial  sun  and  full  sun.  The  view- 
finder  axis  is  above  and  slightly  to  the 
right  of  the  lens.  At  the  top  right  corner 
of  the  body  is  the  small  electronic  flash — 
it  measures  27  x  14mm:  about  1  x  lin. 
This  little  unit  normally  lies  within  the 
overall  outline  of  the  body. 

Pop-up  flash 

There  is  a  further  position  (to  the 
extreme  left)  of  the  focusing  slider  which 
takes  care  of  flash.  A  slight  extra  pres- 
sure releases  the  "pop-up"  electronic 
flash  unit  at  the  same  time  switching  it 
on  (a  faint  high-pitched  whistle  indicates 
that  it  is  working).  This  distance  scale 
then  reads  0.6m  (about  2ft  6ins).  With  a 
fresh  set  of  batteries,  the  charging  time 
is  about  10-12  seconds,  the  completion 
of  which  is  indicated  by  a  red  light  on 
the  back  of  the  camera  just  below  and 
slightly  to  the  left  of  the  viewfinder  eye- 
piece. When  the  flash  unit  is  no  longer 
required  it  is  simply  pushed  back,  down- 
wards, into  the  camera  body  when  it  is 
automatically  switched  off  again. 

The  top  panel  is  uncluttered  and  simply 
has  the  rectangular  ribbed  release  button 
on  it  (smooth  and  positive)  with  a 
threaded-socket  for  a  cable-release  at  the 
side.  The  swivelling-link  for  the  wrist- 
strap  is  at  the  right-  hand  end  (looking 
at  the  back  of  the  camera)  with  the  latch 
for  the  film-compartment  at  the  left-hand 
end.  The  back  of  the  camera  is  equally 
plain,  with  the  viewfinder  eyepiece  near 
to  the  top  plate  (and  the  electronic-flash 
indicator  just  to  its  left),  the  type-of-film 
identification  window  below  it  and,  right 
at  the  bottom  left-hand  edge,  the  ribbed 
thumb-wheel  film  advance. 

Inset  in  the  bottom  of  the  camera  is  a 


standard  iin  (English)  tripod-bush  and 
at  the  right-hand  end,  the  sliding  cover 
of  the  2-cell  battery  compartment,  hold- 
ing the  usual  pair  of  "penlight"  cells 
(HP7  or  equivalent)  to  power  the  elec- 
tronic-flash. 

So  much  for  the  physical  attributes  of 
the  camera — now  something  about  its 
picture-making  performance.  The  usual 
series  of  indoor  and  outdoor  shots  were 
taken,  the  camera  being  solidly  supported 
to  avoid  camera-shake  interfering  with 
the  final  results.  The  film  used  was 
our  standard  test  material,  Kodak 
Verichrome  Pan  (VP1 10-12),  processed 
in  Paterson  Acutol,  with  straight  en- 
largements made  from  the  resulting 
negatives  on  normal  bromide  paper. 

It  is  now  our  practice  to  make  7  x  5in 
enlargements  as  a  matter  of  course — 
admittedly  these  are  larger  than  the  con- 
ventional en-print  sizes  normally  reques- 
ted by  the  customer,  but  if  a  camera  of 
the  110  format  will  perform  satisfactorily 
at  this  degree  of  magnification  then 
smaller  prints  should  be  fully  acceptable. 

The  results  were  excellent.  The  better 
models  in  the  medium-price  range  of  this 
type  of  camera  do  produce  pictures 
which  are  pleasing  and  full  of  detail. 
Modern  cameras  and  equipment,  with 
careful  handling  and  the  requisite  pro- 
cessing back-up,  are  all  capable  of  results 
which  would  not  have  been  considered 
possible  ten,  or  even  five,  years  ago. 

The  presentation  pack  (or  "kit")  is 
attractive,  too,  and  would  enhance  any 
window-display.  It  consists  of  a  double- 
skinned  card  hinged  outer;  contained 
within  it  are  two  foam-plastic  inserts  in 
which  the  camera  and  its  accessories  are 
nested.  The  overall  colour  is  mid-blue, 
with  white,  black  and  yellow  printing — 
the  carton  is  fully  identified.  The  carton, 


Brickwork  photographed  from  4ft 


COSINA  PF5000  camera. 
110  format 

Country  of  origin:  Japan. 

Distributor:  Photographic  Instru- 
ments, PO  Box  43,  Boreham  Wood, 
Herts  WD6  1NH. 

Lens:  20mm  f/4. 

Shutter:  1/125  second. 

Features:  Compact  design  with  built- 
in  'pop-up'  electronic-flash.  Clear 
focusing  symbols  with  distances 
correlated. 

Accessories:  Wrist-sling  and  purse. 

Dimensions:  4i  x  2\  x  lfins.  110  x  55 
x  35mm. 

Weight:  7oz  (198g). 

Guide  Price:  £35 

Availability:  Immediate 


the  camera,  the  wrist-sling  and  the 
camera-purse  are  all  individually  protec- 
ted in  thin  plastic  bags.  The  single 
(double-sided)  instruction  sheet  is  clear 
and  illustrated  with  both  photographs 
and  line  drawings  with  the  salient  points 
of  the  camera  and  its  operation  simply 
explained.  A  moisture-absorbing  silica- 
gel  packet  is  included.  From  the 
foregoing  it  will  be  appreciated  that  the 
manufacturer  has  gone  to  some  pains  to 
try  to  ensure  that  his  product  reaches  the 
user  in  good  condition. 
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Alberto  Culver's  new 
approach  to  chemists 


Alberto  Culver  are  relaunching  their 
V05  range  this  month  in  the  latest  in  a 
series  of  moves  resulting  from  the  recent 
revitalisation  of  the  company  and  its 
place  in  the  haircare  market.  Some  time 
ago  Alberto  Culver  executives  took  a 
long,  hard  look  at  themselves  and  their 
company — and  had  the  humility  to  admit 
that  they  found  themselves  wanting. 
They  decided  that  a  re-organisation  drive 
was  needed.  The  fact  that  the  company 
is  now  much  more  "integrated"  can  be 
attributed  to  Phil  Luckett,  managing 
director  of  a'bout  three  years,  who  pulled 
it  all  together. 

C&D  talked  to  marketing  manager 
Paul  Newland  and  to  Richard  Pullen, 
group  product  manager.  These  two  form 
part  of  the  younger  management  team 
responsible  for  the  new  thinking  behind 
Alberto  Culver.  Alberto  decided  that 
both  chemist  and  grocery  outlets  would 
be  better  served  if  they  were  handled 
separately.  If  each  had  their  own  sales 
force  and  pricing  structure  then  their 
different  requirements  could  be  catered 
for.  The  company  also  offers  a  wider 
choice  of  products  now  that  it  has  taken 
over  manufacture  and  distribution  of 
the  4711  range. 

Younger  market 

Alberto  Culver  are  also  aiming  for  a 
younger  market — people  whom  they 
believe  actually  go  to  a  chemist  to  shop 
(older  women  tend  to  buy  all  their 
requirements  at  once  in  a  supermarket 
and  use  the  chemist  only  for  convenience 
purchases).  Over  a  period  of  two  years 
or  so  the  management  of  Alberto  Culver 
have  been  looking  at  these  problems. 
They  have  tried  to  take  a  step  back  from 
the  woods  to  look  at  the  trees;  extensive 
research,  much  talking  to  the  trade  and 
customers  and  a  lot  of  introspective 
thinking  has  gone  into  improving  their 
image  and  towards  making  their  products 
more  "relevant".  They  can  see  that 
sell-in  figures  are  now  demonstrating  that 
they  "are  at  last  getting  it  right"  and  are 
positioning  their  products  correctly  to 
the  consumer,  pricing  them  correctly  to 
the  trade  and  distributing  them  well. 
They  went  about  all  this  in  a  systematic 
way  starting  with  the  launch  of  Beyond. 

The  company  believed  that  this  pro- 
duct had  a  special  appeal  to  the  chemist 
because  it  constituted  a  new  approach 
to  hair  conditioning,  which  in  some 
lights  could  be  seen  as  remedial  and 
therefore  in  keeping  with  a  pharmacy 
sale.  Beyond  was  also  'believed  to  have 
a  powerful  consumer  benefit.  It  was  a 
story  that  had  to  be  carefully  explained 
but  it  was  felt  that  once  the  consumer 
understood  the  benefits  of  a  pre-shampoo 
product  which  would  condition  their 
hair  without  making  it  greasy,  then  new 
business  could  be  attracted  to  the  con- 
ditioner market.  Such  new  business  would 


come  from  those  ladies  who  had  either 
been  put  off  conditioners  in  the  past 
because  their  hair  became  greasy 
quickly,  or  from  those  who  had  never 
felt  inclined  even  to  try  such  a  product. 
So  far,  say  Alberto  Culver,  chemists 
seem  generally  pleased  with  results  and 
an  independent  research  audit  indicates 
that  the  brand  has  gained  a  6  per  cent 
share  (both  volume  and  sterling)  of  the 
total  conditioning  market.  Paul  Newland 
says:  "We  know  this  is  the  most  success- 
ful conditioner  launch  in  this  country 
since  Alberto  Balsam!  " 

Balsam  relaunched 

The  second  move  was  to  relaunch  that 
very  product.  Alberto  Balsam  had  had 
the  same  packaging  for  five  years;  since 
the  launch  in  1972  of  what  they  believe 
was  the  first  instant  conditioner  in  the 
UK.  The  objectives  of  the  relaunch  were 
to  modernise  the  product  to  give  it  a 
wider  consumer  appeal  and  to  try  and 
bring  in  new  and  younger  users.  While 
refacing  the  product  they  also  took  the 
opportunity  of  improving  it  and  the 
sizes  were  rationalised  to  encourage 
retailers  to  stock  both  sizes.  This  has 
resulted  in  increased  business  in  the 
200ml  size. 

The  Balsam  shampoo  range  was 
launched  on  the  back  of  the  conditioners 
two  years  later  but  the  company  found 
that  consumer  research  indicated  that 
awareness  of  this  product  as  a  condition- 
ing shampoo  was  low.  In  relaunching 
the  shampoos,  therefore,  their  aim  was 
to  reinforce  the  conditioning  angle. 
Richard  Pullen  believes  that  the  con- 
ditioning shampoo  segment  of  the 
shampoo  market  is  growing  and  he 
welcomes  the  entry  of  new  products  to 
the  market  as  they  will  help  to  expand 
the  sector.  Consumers,  having  been  made 
aware  of  the  benefits  of  a  conditioning 
shampoo,  can  reach  for  a  less  expensive 
alternative  from  Alberto  Culver.  The 
Balsam  shampoos  are  now  strongly 
positioned  as  a  conditioning  product  for 
the  woman  who  wants  the  benefits  of  a 
conditioner  but  cannot  justify  the 
expense  of  a  separate  product.  The 
company  has  found  a  lot  of  support 
from  the  trade  to  the  relaunch  of  this 
brand  and  says  that  chemists  in  particu- 
lar have  displayed  confidence  in  it. 

It  was  also  found  that  the  hot  oil 
conditioning  treatment  was  experiencing 
"a  pricing  problem"  in  relation  to  sizes, 
but  this  has  now  been  corrected. 

And  now  V05 

The  relaunch  of  V05  shampoo,  con- 
ditioner and  hairspray  this  month  makes 
it,  says  Richard  Pullen,  "a  co-ordinated 
range  of  high  quality,  high  fashion  hair 
care  products."  The  packaging  and 
advertising  of  this  brand  will  be  "dis- 
tinctively   different    from    their  other 


products,"  he  continued,  and  the  brand 
will  be  positioned  "as  the  only  range  of 
hair  care  toiletries  to  single-mindedly 
sell  the  most  important,  and  research 
proven,  'benefit  in  haircare — shiny  hair". 


Popular  with  young 

When  V05  shampoo  and  conditioner 
were  launched  in  1975  they  proved 
popular  with  young  consumers  because 
of  their  use  of  "natural  fruit  ingredients" 
and  their  promotion  of  the  idea  of  pH 
balance.  The  company  now  feels,  and 
indeed  their  research  has  confirmed,  that 
the  brand  has  lost  some  of  its  appeal 
as  some  competitors  have  adopted  a 
similar  marketing  policy.  In  an  effort  to 
regain  any  lost  sales,  therefore,  they  have 
widened  the  age  range  of  their  target 
market  offering  the  consumers  the  benefit 
they  believe  means  healthy  and  attractive 
hair  to  all  women — shine.  They  have  also 
rationalised  the  range  from  seven  to  five 
variants,  retaining  the  best  sellers  of 
green  and  red  apple  and  developing  three 
new  types;  the  100ml  size  has  been 
delisted,  leaving  the  150ml  and  300ml 
sizes — the  ones  with  best  sales  appeal. 
The  conditioners  remain  in  three  variants 
"but  now,"  says  Mr  Pullen,  "the  hair- 
types  and  fragrances  co-ordinate  with 
the  shampoo". 

It  is  felt  too,  that  now  is  a  good  time 
to  relaunch  the  V05  hairspray  because 
the  market  is  regaining  its  'bouyancy,  in 
volume  terms,  after  the  decline  of  the 
early  70's.  The  new  formulation  con- 
tains no  fluorocarbons  and  is  lightly 
perfumed — it  is  said  to  have  "a  light 
natural  propellant  which  gives  50  per 
cent  more  sprays  per  ounce  than  the 
old  V05  formula".  The  research  team 
also  decided  that  although  there  is  much 
talk  at  present  of  hairsprays  that  hold 
the  hair  but  allow  the  style  to  "move", 
the  main  consumer  benefit  of  a  hairspray 
is  "hold" — many  women  still  wear  tradi- 
tional styles  which  require  more  "hold" 
than  "move  "  though  of  course  they  still 
do  not  want  the  spray  to  be  sticky  or 
stiff.  The  new  V05  hairspray  will  be 
available  in  three  variants  to  give  differ- 
ing degrees  of  hold  depending  on  the 
type  of  hair  and  style. 


Advertising  support 

The  relaunch  is  being  backed  with  a 
promotional  and  advertising  campaign 
costing  in  excess  of  £500,000.  Prices  will 
not  be  increased  and  during  June  and 
July  the  shampoo  and  conditioner  packs 
will  offer  33  per  cent  and  55  per  cent 
free  extra  respectively.  The  trade  will 
also  be  offered  a  bonus  on  the  hairspray 
"to  give  a  retail  shelf  price  to  help 
establish  it  over  the  next  few  months". 
The  advertising  will  be  on  national  tele- 
vision and  will  feature  the  conditioner 
and  hairspray.  The  company  also  has 
another  hairspray,  Get  Set.  This  is  never 
advertised  but  is  kept  at  a  price  level 
which  enables  independent  chemists  to 
sell  a  hairspray  which  competes,  price 
wise  with  own  brands.  This  has  also 
recently  been  relaunched  in  more 
"cosmetic"  packaging. 
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30  million  photographers  arc  already 

buying  this  film* 

Do  you  want  any  more  proof? 


This  is  the  new 
Sakura  film. 

From  the  giant  100 
year-old  Konishiroku 
photographic  company 
of  Japan. 

Where,  in  perhaps 
the  most  sophisticated 
photo  market  in  the  world, 
nearly  thirty  million 
photographers  use  it 
regularly. 

And  have  done  for 
years. 

Now  Sakura  film  is 
available  in  the  U.K.  In 
both  colour  transparency 
and  colour  print  form. 
There's  even  a  400 
ASA  colour  negative 
film. 

In  all  the  popular  film  sizes. 
From  Jonathan  Fallowfield 


Ltd.,  one 


This  is  a 
Filling  Station 

Fill  your 

camera NOW 


And  Free  attractive  Filling  Station 
posters. 

And  Free  Sakura  Film  Fun 
Badges  for  your  customers. 

All  this  plus  a  new,  market 
tested  product  that's  already  an 
established  success. 
Sakura.  Remember  the  name. 


of  Britains  biggest  and  most  experienced 
photo  distributors. 

Big  national  advertising  behind  Sakura 
film  is  already  under  way.  In  TV  Times, 
The  Sun,  Daily  Mirror  and  Sunday  Express. 
Also  the  Photo  Press.  Powerful  stuff  -  much 
of  it  in  colour. 

There's  also  a  superb  book  offer  for 
all  Sakura  customers. 


You'll 

never 

forget 


the  sales  results. 


sakura 


SAKURA  FILM  IS  MADE  BY  KONISHIROKU  PHOTO  IND.  CO.  LTD.,  IN  JAPAN  AND  DISTRIBUTED  BY  JONATHAN  FALLOWFIELD  LTD., 
WEMBLEY,  MIDDLESEX.  SAKURACHROME  SLIDE  FILM,  AND  SAKURACOLOR  PRINT  FILM  ARE  AVAILABLE  IN  ALL  POPULAR  SIZES. 
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Vernon-Carus  Ltd 

pioneered  commercially 
produced  Sterile  Dressing 
Packs  in  the  United 
Kingdom  almost  twenty 
years  ago  and  have  led 
the  field  ever  since. 

1/ernaid, 

The  BRAND  LEADER 


&HESS1NC  PACKS 


armtun 


CONFORMING  TO  THE 

N  H  S.  DRUG  TARIFF  SPECIFICATION 


Vernon  -  Car  us  Ltd . 

PEN  WORTH  AM  MILLS 
PRESTON    LANCS.  Tel.  44493/8 


Obtainable  from  all  wholesale  chemists 


tirdttoH 

England 

ANNOUNCEMENT 
TO  IMPORTERS 
AND  DISTRIBUTORS 
OF  COMPACTS 
AND  HANDBAG 
ACCESSORIES 

Laughton  &  Sons  Limited,  of 
Warstock  Road,  Birmingham 
BI4  4RT,  the  manufacturers  of  the 
internationally  known  "Stratton" 
range  of  products,  wish  it  to  be 
known  that  many  of  the  items 
shown  in  their  current  catalogues 
are  protected  by  copyright. 
Importation  into  the  United 
Kingdom  of  copies  of  these  items 
would  constitute  an  infringement 

of  this  copyright.  Therefore 
importers  and  their  distributors 
should  take  note  that  if  they  sell 
copies  of  Stratton  items  they  risk 
infringing  copyright  and 
furthermore,  that 
Laughton  &  Sons  Ltd.,  are 
prepared  to  take  any  action  which 
may  be  necessary  to  safeguard 
their  interests. 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Northern  Ireland 

Hopes  for  experiment  on 
veterinary  drug  sales 


The  Pharmaceutical  Society  of  Northern 
Ireland  hopes  to  conduct  an  experiment 
whereby  veterinary  surgeons  would 
write  prescriptions  and  pharmacists 
would  refer  farmers  seeking  advice  to 
veterinarians.  At  last  month's  meeting, 
Mr  T.  G.  Eakin  reported  to  Council  a 
meeting  with  representatives  of  veter- 
inary surgeons  at  which  the  sources  of 
supply  of  veterinary  medicines  was 
discussed.  The  possibility  of  pharmacists 
being  permitted  to  supply  some  products 
direct  to  the  farmer  in  emergency  was 
also  included.  Farmers  were  insisting 
that  sources  of  supply  should  be  much 
wider  and  were  reluctant  to  pay  the  vets 
adequate  fees.  Therefore  the  practice 
had  evolved  of  the  vet  supplying  a 
medicine  and  charging  in  addition  for 
diagnosis.  The  condition  of  medicinal 
products  supplied  by  van  salesmen  was 
causing  concern  because  of  the  storage 
problems.  There  was  need  for  a  natural 
understanding  between  pharmacists  and 
vets,  hence  the  experiment. 

X-ray  room  functional 

A  letter  from  the  co-ordinator  of 
Action  Cancer  Early  Warning  System, 
was  read  stating  that  the  X-ray  room  in 
the  Marlborough  Park  South  centre 
would  be  functional  by  the  end  of  June 
and  the  mobile  unit  would  toe  delivered 
by  the  beginning  of  August.  The  inten- 
sive training  course  approved  for  the 
nurses  would  cause  some  delay  but  the 
service  was  expected  to  be  fully  opera- 
tional about  September.  The  president, 
Mrs  C.  O'Rourke,  said  Dr  Edelstyn  had 
offered  to  speak  on  the  service  to  phar- 
macists and  their  staff  possibly  in  June. 

Presenting  a  report  from  the  Education 
Committee  Mr  T.  O'Rourke  said  con- 
sideration had  been  given  to  arranging  a 
course  of  study  for  a  diploma  in  pharma- 
ceutical sciences.  The  existing  MSc  in 
hospital  pharmacy  offered  by  the  Queen's 
University,  Belfast,  catered  for  hospital 
pharmacists  but  it  would  be  difficult  for  a 
general  practice  pharmacist  to  pay  the 
high  fees  involved  and  obtain  time  off  to 
attend  the  course.  The  Committee  had 
discussed  offering  a  diploma  for  general 
practice  pharmacists  and  had  concluded 
that  some  system  of  modules  would  be 
necessary  to  allow  study  to  be  spread 
over  a  number  of  years.  Much  thought 
would  have  to  be  given  to  the  topics 
included  and  such  subjects  as  thera- 
peutics and  pharmacy  legislation  together 
with  three  elective  subjects  were  sug- 
gested. Professor  D'Arcy  had  felt  it  was 
essential  to  have  the  views  of  the 
members  about  what  should  be  included 
in  the  course  and  it  was  proposed  to 
issue   a    circular    to    find    how  many 


members  were  interested  in  taking  such 
a  diploma.  Little  could  be  done  to 
introduce  the  course  of  study  until  the 
new  department  of  pharmacy  at  Queen's 
was  available.  It  was  recommended  that 
Professor  D'Arcy,  Professor  Grigg  and 
the  secretary  should  hold  discussions  with 
members  of  the  staff  of  the  University's 
extra  mural  studies  department  to  investi- 
gate the  institution  of  a  course  for  a 
diploma  in  pharmaceutical  sciences 
awarded  jointly  by  the  University  and 
the  Society. 

The  Finance  Committee  was  anxious 
to  inform  members  who  had  subscribed 
to  but  not  received  MIMS  that  every- 
thing possible  had  been  done  to  have 
their  names  added  to  the  mailing  list. 

Mrs  Watson  raised  the  problem  of 
certain  pharmaceutical  manufacturers 
who  changed  the  presentation  of 
medicinal  products  without  advising,  in 
advance,  general  practice  pharmacists. 
After  discussion  it  was  agreed  that  the 
secretary,  Mr  W.  Gorman,  should  take 
up  the  matter  with  the  Association  of 
British  Pharmaceutical  Industry. 

The  applications  of  Daniel  Leo 
Jamieson,  Convent  Park,  Roscrea  co 
Timmerary,  for  the  restoration  to  the 
Register  of  pharmaceutical  chemists  and 
of  Thomas  Alexander  McCord,  40  Bally- 
nadrentagh  Road,  Aldergrove,  Crumlin. 
co  Antrim  for  registration  as  a  student 
were  granted. 


Authority  withdrawn 

The  Department  of  Health  for  Northern 
Ireland  has  issued  a  direction  prohibiting 
from  May  10  Dr  Ian  Brian  Gault  Henry, 
37  Coach  Road,  Comber,  co  Down, 
from  possessing,  prescribing,  administer- 
ing, manufacturing  compounding,  supply- 
ing and  from  authorising  administration 
and  supply  of  any  drugs  controlled  under 
Schedule  2,  Misuse  of  Drugs  Act  1971. 

Irish  diamorphine 

The  Irish  Pharmaceutical  Society  is  to 
discuss  with  the  Irish  Medical  Associa- 
tion the  need  for  manufacturing  diamor- 
phine in  the  Republic.  At  last  month's 
Council  meeting  a  letter  from  the  Depart- 
ment of  Health  indicated  that  the  drug 
could  be  imported  lawfully  but  most 
countries,  in  response  to  UNO  appeals, 
had  banned  its  manufacture,  use  and 
export  for  medical  purposes.  Mr  R.  J. 
Semple  said  diamorphine  was  generally 
considered  to  be  more  useful  than  mor- 
phine or  other  drugs  for  terminal  cancer 
patients  and  felt  it  should  be  manufac- 
tured in  Ireland  to  meet  the  need. 


Ticklish  complaint 
passed  to  IBA 

"Our  fear  is  that  it  sets  a  new  low  in 
television  standards",  said  Mrs  White- 
house  of  the  television  commercial  for 
Tickle  antiperspirant.  Last  week  the 
Daily  Mail  devoted  two  columns  of 
precious  editorial  space  to  this  complaint 
which  had  been  passed  on  to  Lady 
Plowden,  chairman  of  the  Independent 
Broadcasting  Authority,  with  a  request 
for  the  commercial  to  be  banned.  The 
IBA  replied  by  saying  that  the  com- 
mercial had  been  previewed  and  vetted 
in  the  usual  way  and  that  no  objection 
had  been  seen  to  it.  "So  far,"  they  con- 
tinued, "we  have  received  one  complaint. 
There  is  no  evidence  that  the  commercial 
ought  to  be  banned." 

C&D  approached  Bristol  Myers  for  a 
comment:  "The  television  commercial 
for  Tickle  has  been  used  nationally  in 
the  USA,  in  test  market  in  the  Border 
TV  area  and  now  nationally  throughout 
the  UK.  Both  products  and  the  commer- 
cial were  pretested  very  thoroughly,  and 
the  company  received  no  adverse  com- 
ments or  complaints  concerning  sexual 
connotation,  overt  or  otherwise,  either  in 
the  research  stages,  in  the  USA  or  the 
test  market  in  the  UK. 

As  a  company  we  are  very  surprised 
at  the  reaction  of  the  media  to  Tickle. 
The  justification  to  our  attitude  comes 
from  the  fact  that  over  a  period  of  six 
months  test  market,  and  now  since  the 
national  launch  in  March,  we  have  re- 
ceived only  one  letter  of  objection. 

Tickle  is  the  first  cosmetic  deodorant 
(as  opposed  to  functional  products  al- 
ready on  the  market)  which  looks  attrac- 
tive, is  pleasant  to  use,  due  to  the  large 
roller  ball,  has  one  of  the  most  effective 
formulations  in  the  world  and  has  a 
useful  fun  image.  We  believe  the  product 
represents  a  signficant  advance  in  deo- 
dorant marketing  and  we  confidently 
expect  consumer  demand  to  reflect  this." 

Packaging  council 
inaugurated 

The  creation  of  the  Packaging  Council, 
an  independent  and  self-regulatory  body, 
was  announced  by  Mr  Robert  Maclen- 
nan,  Under  Secretary  for  Prices  and  Con- 
sumer Protection,  at  a  Press  conference 
recently.  The  Council  will  ensure  that 
comments  and  complaints  about  packag- 
ing are  dealt  with  responsibly,  and  it  will 
also  administer  a  core  of  practice  for 
the  packaging  of  consumer  goods. 

Some  of  the  main  provisions  of  the 
code  are  that  packaging  must  adequately 
protect  the  product  and  have  no  adverse 
effect  on  it,  must  be  convenient  to  handle 
and  use,  must  not  contain  any  unneceses- 
sary  void  volume  nor  mislead  as  to  the 
amount  or  nature  of  the  contents,  and 
should  present  all  relevant  information 
concisely  and  clearly.  It  should  be  de- 
signed to  use  materials  economically  and 
with  due  regard  to  its  possible  effect  on 
the  environment,  its  ultimate  disposal 
and  possible  recycling  and  re-use. 
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PORTIA 
MEANS 
PROFITS 


A  CENTURY  OF  SERVICE 

HOLDALLS  Er  SPONGE  BAGS 
NERISSA' POWDER  PUFFS 
WATERSPRITE'  FACE  CLOTHS 
BATH  HATS  &  LOOFAH  GLOVES 
MANICURE  REQUISITES 
EASIFIX'  FINGER  STALLS 
MEDICAL  GLASSWARE 
JUSTSO'  WRIST  STRAPS 

SEE  OUR  SKIN  PACKED  RANGE 

ASK  FOR  FULL  LISTS 

[  PORTIA  1 


Manufactured  by  SOLPORT  BROS  LTD. 
Goring  by  Sea,  Worthing/Sussex,  England. 
Tel:  Worthing  (0903)  44861  Telex  87109. 


^  Lookat  him  now.  Isn't  he  beautiful? 
Yet  five  minutes  ago  I  could  have  quite  happily 
throttled  him.  Why  oh  why  does  teething  pain 
always  seem  to  strike  at  three  in  the  morning? 

Thankgoodness  the  chemist  recommended 
Dentinox.  It's  the  only  one  specially  formulated 
for  babies  apparently.  Anyway,  it  certainly  works 
a  treat.  All  it  took  was  a  gentle  rub  on  the  trouble 
spot,  a  quick  cuddle  and  he  was  away  again  as  soon 
as  he  hit  the  pillow.  Thanks  a  lot  Dentinox.  From 
now  on  it'll  be  a  good  night  for  me... 


and  it's  a  good  night 

from  him' 


••• 


DENTINOX 
teething  gel 


You'll  be  doing  a  real  kindness  by  recommending  Dentinox. Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts. Tel  (0923)  29251 
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A  question  for 
Dr  Booth 

It  appears  Dr  Booth  is  a  professional 
letter  writer  (last  week  p865)  as  well  as  a 
professional  witness!  It  was  as  plain  as  a 
pikestaff  to  anyone  with  a  knowledge  of 
the  Shipley  area  that  the  application  to 
change  the  use  of  residential  property 
was  a  blatant  attempt  to  leap-frog. 

The  pharmaceutical  service  in  the  vici- 
nity of  the  Shipley  health  centre  was 
examined  by  the  Bradford  Family  Prac- 
titioner Committee  and  the  Local  Phar- 
maceutical Committee  both  before  the 
health  centre  was  opened  and  when  asked 
to  advise  the  local  authority  with  regard 
to  this  application  for  change  of  use.  In 
both  instances  the  existing  service  was 
considered  adequate  and  no  complaints 
have  been  received  regarding  the  service. 

Dr  Booth  is  now  interested  in  widening 
the  debate.  But  as  he  now  represents 
our  profession  at  national  level  perhaps 
he  will,  first  of  all,  let  us  know  if  he  is 
going  to  champion  the  cause  of  leap- 
froggers  at  1  Lambeth  High  Street. 
W.  H.  Chanter 

Chairman,  Bradford  Pharmaceutical 
Committee 

Election  thanks 

Let  me  please  through  your  columns 
thank  the  members  of  the  Society  who 
voted  for  me  in  the  Council  election. 

I  have  worked  very  hard  for  pharmacy, 
apart  from  my  own  business  in  particular, 
during  the  past  few  years.  I  had  hoped 
to  bring  the  experience  I  have  gained  to 
further  work  on  the  Council.  However 
I  bring  my  good  wishes  to  the  new 
Council  members  for  the  coming  session, 
particularly  in  their  efforts  to  project 
further  the  professional  image  of 
pharmacy. 
Enid  Lucas-Smith 
Slough 

May  I  use  the  columns  of  Chemist  & 
Druggist  to  thank  all  those  who  in  the 
recent  election  of  the  Council  of  the 
Pharmaceutical  Society  cast  their  vote 
for  me.  I  am  grateful  for  their  support 
and  would  again  assure  them  that  I  shall 
continue  in  my  efforts  on  behalf  of  my 
fellow  pharmacists  and  our  profession. 

May  I  also  congratulate  the  candidates 
who  were  successful  and  wish  them  well. 
I  hope  they  will  derive  satisfaction  from 
their  important  work,  and  that  the  affairs 
of  the  Society  and  of  Council  will  be 
conducted  with  dignity  and  decorum. 
Lewis  Priest 
London  W5 

Source  wanted 

I  have  been  asked  by  some  of  our 
nursing  mothers  to  write  to  you  on  the 
subject  of  "breast  pads  nursing." 

In  this  pharmacy  we  have  only  the 
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Robinsons  pack  of  100  size  4in  x  4in. 
Our  customers  state  that  they  are  a 
different  shape  and  would  very  much 
prefer  round  ones! 

Does  anyone  know  of  a  retail  pack 
of  this  item? 
R.  D.  Gaiger 
Sutton,  Surrey 

Return  on  capital 

Referring  to  your  report  on  the  Price 
Commission  findings  on  profits  on  pro- 
prietary medicines  (last  week,  p848)  1 
notice  the  statement  "average  return  on 
capital  employed  at  historic  cost." 

I  suggest  that  to  work  on  historic  cost 
could  give  a  misleadingly  high  impression 
of  the  return  made  on  capital  employed. 

The  capital  employed  in  a  business  is, 
in  my  view,  the  amount  for  which  the 
business  could  be  sold  at  the  time  the 
calculation  is  made.  This  sum,  com- 
prising goodwill,  stock,  fixtures  etc,  is 
the  amount  which  would  be  available  for 
investment  elsewhere  if  the  capital  were 
not  tied  up  in  the  business  concerned. 

If  the  total  value,  in  the  current 
market,  of  the  companies  reported  as 
showing  around  20  per  cent  on  capital 
at  historic  cost  were  assessed,  and  the 
return  taken  as  a  percentage  of  this  the 
result  would  I  believe  be  more  realistic. 
And  in  any  case,  20  per  cent  on  risk 
capital  is  low.  Let  us  look  at  current, 
not  historic  values,  and  let  us  consider 
total  values  in  the  current  market.  These 
principles  could  profitably  be  applied  to 
NHS  remuneration  as  well  as  to  manu- 
facturing concerns. 
Eric  A.  Jensen 
Brighton 

Advertisement  of 
prescribed  drugs 

Mr  Mike  Thomas  (Labour)  is  to  seek 
to  introduce  a  Private  Member's  Bill  in 
the  Commons  on  June  21  to  regulate  the 
promotion  and  advertisement  of  pre- 
scribed drugs.  His  Prescribed  Drugs 
(Regulation  of  Promotion)  Bill  would 
also  seek  to  remove  prescription  charges 
for  certain  classes  of  prescribed  drugs. 

Even  if  Mr  Thomas  is  given  permis- 
sion to  introduce  the  Bill,  however,  there 
is  no  prospect  of  it  becoming  law  in  the 
current  Parliamentary  session. 
□  Replying  to  Mr  David  Stoddart, 
Mr  Denzil  Davies,  Treasury  Minister, 
said  that  he  would  not  introduce  a  zero 
rate  of  value  added  tax  on  sanitary 
towels  and  tampons. 

Private  hearings 
for  doctors 

The  General  Medical  Council  has  agreed 
to  changes  in  its  disciplinary  committee's 
rules  that  would  make  it  easier  for  dis- 
ciplinary hearings  to  be  carried  out  in 
private.  Any  party  or  witness,  including 
the  committee  itself,  will  be  able  to  apply 
for  exclusion  of  the  Press  or  public.  A 
spokesman  told  C&D  that  the  GMC  had 
no  particular  cases  in  mind,  each  would 
be  decided  on  its  own  merit. 


COMPANY  NEWS 

Pharmax  sold  to  US 
company  for  £2m 

Pharmax  Ltd  has  been  sold,  by  the  parent 
company  LRC  International,  to  Forest 
Laboratories,  New  York.  The  manage- 
ment and  staff  are  intended  to  remain 
essentially  unchanged.  The  acquisition, 
costing  about  £2  million,  provides  Forest 
with  a  base  in  Europe.  Pharmax  would 
operate  as  a  wholly  owned  subsidiary  of 
Forest  by  way  of  a  holding  company, 
Pharmax  Holdings  Ltd.  Mr  D.  J.  Trigger, 
BPharm  MPS  and  Mr  D.  B.  K.  Evans 
remain  as  managing  director  and  market- 
ing director  respectively. 

ICI  sales  and 
profit  fall 

Sales  of  ICI  in  the  first  quarter  amoun- 
ted to  £l,060m  (£l,190m  in  the  first 
quarter  of  1977)  and  pre-tax  profit  was 
£112m  (£141m).  Sales  in  the  UK 
increased  4  per  cent  to  £426m,  but  sales 
in  overseas  markets  fell  5  per  cent  to 
£634m.  The  FOB  value  of  exports  was 
£207m,  a  drop  of  11  per  cent. 

Compared  with  the  last  quarter  of 
1977  the  volume  of  sales  and  their  value 
in  local  currencies  showed  little  change, 
selling  prices  being  virtually  unaltered. 
Pre-tax  profit,  however,  increased  sharply 
from  £69m  in  the  last  three  months  of 
1977,  but  more  than  half  the  recovery 
was  due  :o  movement  in  the  value  of 
sterling.  The  remainder  was  due  to  a 
modest  improvement  in  trading  per- 
formance in  the  UK  and  western  Europe. 

Syntex  aim  for  billion 
dollar  sales  in  1980's 

Dr  Albert  Bowers,  president  of  Syntex 
Corporation,  says  that  the  company  has 
established  the  goal  of  Sl.OOOm  sales 
during  the  mid-1980s,  with  an  average 
growth  rate  in  earnings  of  15  per  cent 
per  year.  In„the  current  fiscal  year  which 
ends  on  July  31,  both  sales  and  profits 
are  at  record  levels.  Sales  are  approach- 
ing $400m  and  net  income  is  likely  to 
exceed  $52m.  up  more  than  50  per  cent 
from  last  year's  level. 

In  pointing  out  the  broadening  of  the 
company's  activities  during  the  past 
decade,  Dr  Bowers  said  that  though  it  is 
still  predominantly  a  pharmaceutical 
company,  non-pharmaceutical  sales  this 
year  will  exceed  $100m.  Human  phar- 
maceuticals now  constitute  about  65  per 
cent  of  sales,  and  animal  health  and 
nutrition  products  account  for  15  per 
cent.  The  emerging  businesses  in  dental 
care,  eye  care,  diagnostics,  beauty  care 
and  fine  chemicals  comprise  the  remain- 
ing 20  per  cent. 

□  A  new  division  of  Syntex  Pharma-  . 
ceuticals  Ltd,  known  as  Syva.  has  been 
formed  to  develop  and  market  diagnostic 
assay  systems  in  the  UK.  It  is  located  at 
the  Syntex  headquarters  in  Maidenhead, 
Berks,  and  the  UK  manager  is  Mr  Sam  ! 
Tata.  Syva  developed  in  the  USA  EMIT 
Continued  on  p916 
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Continued  from  p  915 
(homogeneous  enzyme  immunoassay) 
systems  for  monitoring  drug  treatment 
for  neurological  and  cardiovascular 
patients  and  for  monitoring  drug  abuse. 
These  systems  provide  diagnostic  assays 
for  the  detection  of  opiates,  barbiturates, 
amphetamines,  methadone  and  benzoyl 
ecgonine  (a  metabolite  of  cocaine).  Syva 
is  also  engaged  in  the  development  of 
assays  for  chemotherapy  and  anti-depres- 
sant drugs. 

Beecham  sales  and 
profit  advance 

Sales  by  Beecham  Group  Ltd  in  the  year 
to  March  31  were  £866. lm,  compared 
with  £720.8m  in  the  previous  twelve 
months.  Pre-tax  profit  was  £142. 8m  com- 
pared with  £126. 8m.  In  compiling  these 
figures,  the  company  continued  its  policy 
of  expressing  the  accounts  of  overseas 
subsidiaries  in  sterling  at  the  rate  of  ex- 
change ruling  at  the  year  end.  Move- 
ments in  rates  during  the  year  had  no 
material  effect  on  the  sterling  equivalent. 

The  higher  level  of  sterling  during  the 
second  half  of  1977-78  affected  the  sterl- 
ing equivalent  of  the  foreign  currency 
earnings  of  the  group's  UK  companies. 
This  adverse  effect  is  estimated  to  be 
about  £3m. 

The  above  figures  for  1977-78  include 


for  the  first  time  the  results  for  eleven 
months  of  the  Calgon  Consumer  Products 
business  in  North  America  and  the  results 
for  six  months  of  Laboratoires  Sobio  SA, 
a  French  pharmaceutical  company.  These 
acquisitions  increased  the  group  sales  'by 
£57. 3m,  but  after  making  allowances  for 
financing  costs  made  only  a  small  con- 
tribution to  the  pre-tax  profit. 

Laporte's  medicinals 
improvement 

Total  sales  of  Laporte  Industries  (Hold- 
ings) Ltd  and  its  subsidiaries  (including 
the  attributable  share  of  the  principal 
Interox  companies)  in  the  52  weeks  to 
January  1,  1978  amounted  to  £151. 5m, 
compared  with  £13 1.4m  in  the  previous 
53  weeks.  However,  the  pre-tax  profit 
was  £10.2m,  compared  with  £15. 3m,  a 
result  described  by  the  chairman,  Mr  R. 
M.  Ringwald,  as  "disappointing". 

The  company's  medicines  and  toiletries 
business,  which  includes  analgesics,  ascor- 
bic acid  tablets  and  sorbitol,  showed  some 
improvement  in  terms  of  both  volume 
and  range  of  products,  but  margins  con- 
tinued to  be  depressed,  say  the  directors. 

Appointments 

Reckitt  Household  Products:  Mr  Geoff 
Pilsbury  has  been  appointed  national 
accounts  controller;  he  was  previously 
northern  sales  manager.  Mr  Sid  Hold  is 
now  national  sales  manager  (retail), 
and  Mr  Frank  Waldron,  previously 
national  sales  development  manager,  has 


Mr  S.  Hold  and  Mr  S.  Gibson  (Reckitt) 
been    appointed    sales    operations  and 
training  manager.  Mr  S.  Gibson  is  sales 
director. 

Jeyes  Ltd:  Mr  Stephen  D.  Chisnall  has 
been  appointed  sales  planning  manager, 
and  Mr  Philip  Robinson  is  now  mar- 
keting manager  of  the  industrial  division. 
Nicholas  Laboratories  Ltd:  Mr  Steve 
Shearing  has  been  appointed  a  national 
accounts  manager  in  the  consumer  divi- 
sion sales  force. 

Kodak  Ltd:  Mr  Mike  Kelly  has  been 
appointed  dealer  sales  representative  for 
north-east  London,  Essex,  Suffolk, 
Norfolk,  Cambridge  and  Hertfordshire. 
He  has  been  with  the  company  since 
1955,  and  his  wife,  Barbara,  is  a  recep- 
tionist at  the  marketing  education  centre. 

Farley  Health  Products  Ltd:  Mr  Malcolm 
Delory  has  been  appointed  marketing 
manager.  He  joined  the  company  two 
years  ago  as  marketing  planning  mana- 
ger and  became  assistant  marketing 
manager  last  year.  Mr  Colin  Jones  has 
become  product  manager  (infant  care) 
and  Mr  Tom  Handley  is  now  product 
group  manager  (specialist  foods). 


Always  a  popular  OTC  product, 
ORALCER  will  be  even  more  popular 
with  its  current  generous  BONUS  offer. 
Ask  the  representative  for  details 


ORALCER  PROMOTES  RAPID  HEALING 
OF  MOUTH  ULCERATION.  IT  HAS  DIS- 
TINCT THERAPEUTIC  ADVANTAGES 
OVER  MOST  OTHER  TREATMENTS  DUE 
TO  ITS  UNIQUE  SCIENTIFIC  FORMULA. 

ORALCER 

FOR  MOUTH  ULCERS 

RETAIL  PRICE  35p 
TRADE  PRICE  £2.60  per  dozen 

Available   from   your  local 
WHOLESALER  and  from  VESTRIC 
LIMITED 


Take  full  advantage  of  the  inten- 
sive advertising  campaign  in  the 
National  Daily  and  Sunday  Press. 
RESTOCK  NOW! 


VITABIOTICS  LTD. 
1  BERESFORD  AVENUE 
WEMBLEY  (MIDDX.) 
Phone  01-903  5541 
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MARKET  NEWS 

Australian  honey 
becoming  scarce 

London,  May  31:  The  important  Aus- 
tralian honey  crop  has  been  poor  this 
year  and  prices  are  rising  in  conse- 
quence. Towards  the  end  of  1978  it  is 
forecast  that  values  will  be  well  ahead 
of  today's  rates.  Mexican  honey  is  also 
dearer  in  sympathy  and  only  the  rela- 
tively higher-priced  Canadian  is  so 
far  unchanged. 

In  spices  pepper  and  pimento  were 
dearer  during  the  week.  Coriander 
seed  fell  in  anticipation  of  the  new 
crop.  Lower  among  botanicals  were 
Cape  aloes,  balsam  Peru,  cascara, 
henbane,  ipecacuanha,  jalop,  senega, 
tonquin  beans  and  valerian.  Dearer 
were  Canada  and  copaiba  balsams, 
dandelion  and  gentian  roots,  and 
lemon  peel. 

Among  essential  oils,  English- 
distilled  items  are  mostly  easier  follow- 
ing lower  raw  material  costs.  These 
include  buchu,  cardamom,  celery  and 
clove  bud.  The  latter  is  expected  to 
rise,  however,  since  the  buds  have  re- 
cently been  firming  up.  Exceptionally, 
ginger  oil  is  dearer  because  of  the 
world-wide  shortage  of  the  root. 
Lemon  and  mandarin  oils  hold  firm. 

Rates  for  sulphaquinoxaline  have 
been  amended  by  the  manufacturers. 

Pharmaceutical  chemicals 

Aluminium  chloride:  Pure  50-kg   lots  £1.0206  kg. 
Ammonium  acetate:   BPC   1949  crystals  £0.7378  kg 
in  50-kg  lots:  strong  solution  BPC  1953  £0.243  kg 
in  200-kg  lots. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Ammonium  tartrate:  Commercial  £1.56  kg  in  50-kg 
lots. 

Ammonium  bicarbonate:  BPC  £178.35  metric  ton, 
ex-works,  in  50-kg  bags. 


Amylobarbitone:  Less  than  100-kg  lots  £12.33  kg; 
sodium  £13.47. 

Aspirin:  10-ton  lots  £1.40  kg;  1-ton  £1.48. 
Atropine:   (Per  kg  in  J-kg  lots)   Alkaloid  £133.70; 
methonitrate  £102,  methylbromide  £124.40,  sulphate 


£94.50. 
Benzocaine:  BP 
Bismuth  salts:  £ 

in  50-kg 
per  kg 

lots,  £4.49  kg. 

50-kg 

250-kg 

carbonate 

10.46 

10.41 

salicylate 

8.70 

subgallate 

9.24 

subnitrate 

9.47 

9.40 

Brucine  sulphate:  £45.00  kg. 

Ferric  ammonium  citrate:  BP  £1.45  kg  in  250-kg. 
Ferric  citrate:  £2.75  kg  in  250-kg  lots. 
Ferrous  carbonate:  BPC  1959  saccharated  £1.50  kg 
(50-kg  lots). 

Ferrous  tumarate:  BP  £1.75  kg  in  50-kg  lots. 
Ferrous  gluconate:  £1,860  per  metric  ton. 
Ferrous  succinate:  BP  £4.50  kg  (50-kg  lots). 
Ferrous  sulphate:  BP/EP  small  crystals  £500  metric 
ton;  dried  £500  metric  ton. 

Iodides:  Ammonium  £7.97  kg  (for  50-kg  lots); 
potassium  £3.77  kg  (250-kg  lots);  sodium  £5.81  kg 
(50-kg). 

Iodine:  Resublimed  £5.49  kg  in  250-kg  lots. 

Iodoform:  US  NF  £11  kg  in  50-kg  lots. 

Oxalic  acid:  Recrystallised  £1.31  kg  for  50-kg  lots. 

Pethidine    hydrochloride:     Less    than     10-kg  lots 

£39.64-£41 .64    kg.    Subject    to    Misuse    of  Drugs 

Regulations. 

Phenobarbitone:  in  50-kg  lots  £11.62  kg;  sodium 
£12.62. 

Phenylephrine  hydrochloride:  From  £80  kg  accord- 
ing to  quantity. 

Phthalylsulphathiazole:  50  kg  lots  £3.56  kg. 
Physostigmine:  Salicylate  £1  per  g;  sulphate  £1.28 
in  100-g  lots. 

Pholcodine:  1  -kg  £538  to  £543  as  to  make:  60-kg 
lots  £493.  Subject  to  Misuse  of  Drugs  Regulations. 
Pilocarpine:  Hydrochloride  £328  per  kg;  nitrate 
£308. 

Sulphaquinoxaline:  BVetC  £10.27  kg;  sodium  salt 
£11.69   kg    both    in    500-kg  lots. 


Crude  drugs 

Aloes:  Cape  £1,030  ton  spot;  £970,  cif.  Curacao 
£2,400  afloat. 

Balsams:     (kg)     Canada    firmer    at    £11.15  spot; 
£11.10,    cif.    Copaiba:    £2.15    spot;    no    cif.  Peru: 
£6.25  spot;  £6.08,   cif.  Tolu:  £4.85  spot. 
Belladonna:    (metric   ton)   Leaves  £2  kg   spot,  no 
cif.   Herb  £1.65  afloat;   root  no  offers. 
Benzoin:  Block   £147   cwt  spot,  nominal. 
Buchu:  Rounds  £1.50  kg  spot;   no  cif. 
Cascara:  £1,160  metric  ton  spot,   no  cif. 
Cinnamon:   Seychelles    bark   £435   cif.    Spot.  £400. 
Ceylon    quills    4    o's    £0.75J    lb;    featherings  £310 
metric   ton,  cif. 

Dandelion:  Spot  £1,440  metric  ton  spot;  £1,430  cif, 
nominal. 

Ergot:  Portuguese-Spanish  £1.55  kg  spot;  £1.45.  cif. 
Gentian:  Root  £1,360  metric  ton  spot,   £1,340,  cif. 
Ginger:   Cochin    new   crop   £1.065   metric   ton,  cif; 
old-crop  £1,080  spot.  Other  sources  not  offering. 
Henbane:  Niger,  £1,600  metric  ton  spot;  £1,580,  cif. 
Honey:    (per   metric  ton  in   6-cwt   drums,  ex-ware- 
house)  Australian  light  amber  £712;  medium  £700. 
Canadian  £880:  Mexican  £670. 
Hydrastis  spot  £10.80  kg;   forward  £10.80,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £9.50  spot;  £9.40,  cif. 
Jalap:  Mexican  basis  15%  £1.43  kg  spot;  shipment 
E1.37J.  Brazilian  £1.22.  cif. 


Lemon  peel:  Unextracted  £1,100  metric  ton  spot; 
shipment  £1,100,  cif. 

Pepper:     (ton,    cif)    Sarawak    black    £1,190  spot; 
£1,090  cif;   white  £1,775  spot;   £1,660,  cif. 
Podophyllum:  Root  Chinese  £420  metric  ton,  cif; 
Indian  £830,  cif. 

Seeds:  (metric  ton).  Anise:  China  star  £975  spot; 
£760,  cif.  Caraway:  £740.  Celery:  Indian  new  crop 
£470.  Coriander:  Moroccan  £260.  Cumin:  Egyptian 
£880,  Turkish  £880;  Iranian  £770.  Dill:  Moroccan 
£210;  Indian  £525.  Fennel:  Chinese  220.  Fenugreek: 
Moroccan  £220.  Maw:  £425.  Mustard:  English  £250- 
£350  spot. 

Senega:   Canadian  £13  kg  spot;   £12.90,  cif. 
Squill:  Italian  no  spot;  £540  cif.  Indian  £350. 
Tonquin  beans:  £2.30  kg  spot;  £2.20  cif. 
Valerian:  Indian  root  £1,180  metric  ton  spot;  £1,120 
forward;   European  £1,800  spot;  £1,770,  cif. 

Essential  oils 

Buchu:  South  African  £120  per  kg  spot;  English 
distilled  £190. 

Cardamom:  English-distilled   £320  kg. 

Celery:  English  distilled  £40  kg. 

Clove:   Madagascar   leaf,   £2.17   kg   spot  and  cif; 

English-distilled  £38. 

Coriander:  Russian  about  £20  kg. 

Fennel:  Spanish  sweet  £9  kg  spot. 

Lemon:  Sicilian  best  grades  from  £15.50  kg. 

Mandarin:  £18.50  kg  spot. 

Orange:  Florida  £0.60  kg;  Brazilian  £0.48. 

Pepper:  English-distilled  ex-black  £125  kg. 

Peppermint:    (kg)    Arvensis — Brazilian    £5.75  spot; 

£5.85  cif.   Chinese  £4.75  spot.  £4.55,   cif.  Piperata 

American  Far  West  about  £21  cif. 

Sassafras:  Brazilian  £2.20  kg  spot;   £1.97,  cif. 

Spearmint:  (ka)  American  Far-West  £11.50.  Chinese 

spot  and  cif  £13.75.  Offers  until  September. 

The  prices  given  are  those  obtained  by  importers  or 

manufacturers  tor  bulk  quantities  and  do  not  include 

value  added  tax.  They  represent  the  last  quoted  or 

accepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Monday,  June  5 

North  Staffordshire  Branch,  National  Pharmaceutical 
Association,  Committeee  Room.  Medical  Institute, 
Hart  sh  1 1 1 ,  Stoke-on-Trent,  at  8  pm,  Mr  E.  J. 
Downing  (assistant  secretary,  NPA)  on  "CDA 
and  CMI — your  passport  to  security." 
International  Professional  Security  Association, 
Wembley  Conference  Centre.  Annual  conference 
(until  June  8)  on  theme  "Security  in  the 
Eighties. ' ' 

Wednesday,  June  7 

Bromley  Branch,  Pharmaceutical  Society,  at  8  pm. 

River  trip  from  Greenwich  Pier. 

Thursday,  June  8 

West  Metropolitan  Branch,  Pharmaceutical 
Society,  at  7  pm.  Visit  to  Chelsea  Physic  Garden. 
Meet  at  entrance,  66  Royal  Hospital  Road, 
London  SW3 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  January/December  1976:  14,510 

Display/Semi  Display  £5.00  per  single  column 

centimetre,  min  25mm.  Column  width  44mm. 

Whole  Page  £350  (275mm  x  1 86mm) 

Half  Page  £200  (135mmx  186mm) 

Quarter  Page  £110  (135mmx9imm) 

Lineage  £1.00  per  line,  minimum  5  lines  at  £5.00 

Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


AGENTS 


AS  PART  OF  AN  EXTENSION  PROGRAMME, 
EXPERIENCED  AGENTS.  WITH  STRONG 
CONNECTIONS  IN  THE  RETAIL  CHEMIST, 
BABY  LINEN  AND  ALLIED  TRADES  ARE 
REQUIRED  TO  SELL  A  COMPREHENSIVE 
RANGE  OF  SUNDRY  BABY  ITEMS  IN  THE 
YORKSHIRE,  HUMBERSIDE  AND  THE  NORTH 
EAST  OF  ENGLAND  THE  RANGE  IS  WELL 
ESTABLISHED  IN  THE  AREAS  AT  PRESENT 
COVERED 

REPLIES  IN  CONFIDENCE  TO: 
BOX  2542 


JODEZ  (Manchester)  LTD., 

34,  Shudehill,  Manchester  M4  1EY 

require  Agents,  calling  on  Chemists  and 
Stores,  etc.  to  carry  our  exclusive  range  of 
Continental  Fashion  Jewellery,  Sil- 
verlmes  etc.  on  high  rate  Commission 
basis.  For  the  North  West  and  other 
areas.  Suppliers  to  Chemists  over  25 
years.  


Please  Address 
Box  No.  replies  to: 
25  New  Street  Square, 
London  EC4A  3JA 

Box  No  

Chemist  and  Druggist 


SH0PFITTING 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291 


IMPROVE  YOUR  BUSINESS 

with   skilled   planning  and  expertise 
Ranges  of  Modern  Shop  Equipment 
available  at  keen  prices 

LET  US  TALK  IT  OVER 

Phone  061-445  3506 
H.  A.  PEYSER 
20  Fairfax  Avenue,  Didsbury 
Manchester  M20  0AJ 


FULL  SHOPFITTING  SERVICE  by  the 

experts— E  Plan  Ltd.,  N  P  A.  recom- 
mended. E  Plan  Ltd.,  E  Plan  Estate, 
Newhaven  BN9  0HE,  Sussex.  Tele- 
phone 3323/6.  Telex:  87208. 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh   Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall  ",  London, 

E.C.1. 
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WANTED 


¥M  SHE 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc.. 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques.  Parklands.  Park 
Road,  Ashtead.  Surrey.  Telephone 
Ashtead  72319. 

WANTED  URGENTLY.  Old  Mahogany 
chemist  shop  fittings  We  remove  and 
pay  cash  John  Derham  Ltd  .  Earsham 
Hall,  Earsham,  Bungay.  Suffolk  NR35 
2AN.  Tel  Bungay  3423. 

CAPACITY  REQUIRED 


MANUFACTURING  CAPACITY 
REQUIRED 

Proprietors  of  well  established  diet- 
ary supplement  company  seek 
ongoing  arrangements  with  a  con- 
tract tablet  manufacturer  to  create 
regular  business  supply  situation. 
Located  South- East. 

Reply  in  confidence  to  Box  No. 
2534. 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

ONE-SIZE  TIGHTS  from  £1.95  doz. 
plus  VAT.  Min.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E.  &  R.  Kaye,  3  South  Place,  Lon- 
don EC2. 

SINGLE  EDGE  BLADES  (E.R.  TYPE). 

Packs  of  100  £4.50  mc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order.  Gordon  Chemists,  2b  Crick- 
lewood  Lane,  London,  NW2  1EX. 


MISCELLANEOUS 


APPOINTMENTS 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4  1 EY 
Tel:  061-832  6564. 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
lewellery 


City  &  East  London  Area 
Health  Authority 
(Teaching), 

Newham  Health  District 
Queen  Mary's  Hospital  for 
the  East  End,  Stratford,  E.15 

Locum  tenens 
Pharmacist/Basic 

Required  for  a  minimum 
period  of  4  weeks 
commencing  5th  June,  1978. 

For  further  information, 
contact: 

Mr.  S.  S.  Dhanjal,  Staff 
Pharmacist.  Telephone 
number:  01-555  8596. 


Classified 
Advertisements 

Situations  Vacant 
Hospital  Appointments 
Trade  Services 
Business  Opportunities 
Wanted 
For  Sale 

A  classified  advertisement  in  Chem- 
ist &  Druggist  gets  results. 
Put  it  to  the  test  by  posting  us  your 
next  ad.  or  by  telephoning  us  on: 
01-353  3212  Extension  74. 


Vestric 


REQUIRES  A 

CHEMIST 
REPRESENTATIVE 

AT  ITS  CROYDON  BRANCH. 

The  successful  applicant  is  likely  to  be  aged  25—45 
and,  ideally,  will  have  had  at  least  two  years'  selling 
experience  in  a  pharmaceutical  or  hospital 
environment. 

Vestric,  a  member  of  the  Glaxo  group  of  companies, 
is  the  largest  pharmaceutical  distributor  in  the  U.K., 
serving  independent  retail  pharmacists,  hospitals  and 
suppliers  of  photographic  equipment. 

In  addition  to  an  excellent  salary,  the  company  also 
offers  a  number  of  attractive  fringe  benefits  which 
include  an  annual  profit-sharing  bonus  and  life 
assurance  and  pension  schemes. 

A  company  car  will  be  supplied. 

Initially,  please  write  to  :—  Mr  K.R.  Houghton, 
Personnel  Manager,  Vestric  Limited,  Chapel  Street, 
Runcorn,  Cheshire  WA7  5  A  P. 

A  worthwhile  job  with  Vestric 


C 


Single-Edge  Blades 
YOU  ASKED  FOR  THEM! 


GLOBAL 

GOT  THEM! 


£4.50  (inc.  VAT)  per  box  of  100 
New  A/C's  . .  .Cheque  with  order  please 
Agents  wanted  most  areas. 


'Odd-Job"  Brand  Blades  are  distributed  solely  by: 

GLOBAL  PHARMACEUTICS  LTD., 

62  Kenilworth  Road,  Edgware,  Middx.,  HA8  8XD 


see  P*9e 


920  tor  dew"6 


WAREHOUSE  MANAGER 

GLASGOW 

Our  Company  has  been  expanding  rapidly  over  the  last  year.  To  cope 
with  this — and  future  development — we  require  an  experienced 
Warehouse  Manager.  He  will  be  responsible  for  the  day-to-day  oper- 
ation of  our  Rutherglen  Warehouse. 

The  successful  applicant  will  be  experienced  in  all  aspects  of  phar- 
maceutical warehousing,  and  will  be  capable  of  implementing  sys- 
tems to  meet  our  development  requirements. 

Salary  and  fringe  benefits  will  reflect  the  responsibilities  of  the  post. 
Career  prospects  are  excellent,  as  would  be  expected  within  a  com- 
pany which  is  part  of  a  rapidly  expanding  pharmaceutical  organ- 
isation. 


Please  reply  to: 


Alistair  M.  Brown, 
Director, 

Brown  Gray  &  Co.  Ltd., 
Mathieson  Road, 
Rutherglen, 
GLASGOW. 
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AIR  FRESHENERS 

Airwiek  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way,  Thettord, 
Norfolk  IP24  1  HA.  Tel.  Thettord '4567,  Telex: 
81401, 

ANTASIL 

Stuart  Pharmaceuticals  Ltd,  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
shire. Telex:  66X5X5. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd.  225  Bath  Road. 
Slough.  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  8483X8. 


ASPRO  REGULAR 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  25971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Sallis,  E.  Ltd.,  Vernon  Works.  Basford,  Not- 
tingham NG6  OOH.  Tel.  Nottingham  77841- 
2/7x545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd..  Suba-Seal 
Works.  Staincross.  Barnsley,  South  Yorkshire. 
Tel.  0226-84081. 

Lewis  Woolf  Griptmht  Ltd..  144  Oaklield  Rd  . 
Sellvoak.  Birmingham  B29  7EE  (121-472 
421  1.  Telex:  33X666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babysate"  distributed  by:-  Jacket  & 
Co.  Ltd.,  Kitty  Brewster  Estate,  Blyth.  North- 
umberland. Tel:  Blyth  2596/7/8, 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  K40X1.  Telex:  5471X6. 
"Canon  Babysate."  Jackel  &  Co.  Ltd..  Kitty 
Brewster  Estate.  Blvth.  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd..  Portland  Road.  Dork- 
ing. Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Woolf  Griptight  Ltd  .  144  Oaklield  Rd.. 
Sellvoak.  Birmingham  B29  7EE  1121-472 
421  I.  Telex:  33X666 

Hellane  Manufacturing  Ltd.,  Burdett  House. 
Newbridge  Street.  London  EC4.  Tel:  0I-24X 
0276. 

Trimster  Co,  Ltd  .  Portland  Road.  Dorking, 
Surrey  (0306)  4970 

BATHROOM  SCALES 

Hanco  International  Ltd  .  t  nil  1  5.  Arden  For- 
est Ind  Est.  Alcester,  Warwickshire  Alcester 

3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd..  Unit  15,  Arden  For- 
est Ind  Est.  Alcester.  Warwickshire.  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  £2.50  each  (inc.  UK  postage ) 
trom  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen,  B.Com.  M.P.S..  39  With- 
dean  Crescent,  Brighton  BN1  6WG.  Tel: 
(0273)  501079. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd., 
71/71b  Gowan  Avenue,  Fulham,  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil,  London. 

BURSON  HOSIERY 

Credenfnll  Ltd..  214  Oueens  Road,  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molyneux.  Allenbv  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross.  Barnsley,  South  York- 
shire. Tel:  Barnsley  X4081.  Telex:  547186. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd  .  14-16 
Child's  Place.  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RV 
01-373  6607/9,  01-373  5000.  Telex:  91903  I 
Barnes-  Hind  Ltd.,  I  sis  Trading  Estate,  Statton 
Road,  Swindon,  Wilts  SN1  2PQ.  Tel:  0793 
26591.  Telex:  499654 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd.,  Somersham  Road.  St  Ives, 
Cambs.  Tel:  0480-62600.  Telex:  32674. 


CONTRACEPTIVE  SHEATHS— HORI- 
ZON, CONTURE,  TAHITI,  STIMULA 

Contact  Wendy  King,  Sales  Administration 
Manager  ol  Chet'aro  Proprietaries  Limited. 
Crown  House.  London  Road.  Morden.  Surrey 
Telephone:  01-542  3402 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebritc  Ltd.,  Newgate  Street  Village 
Herts.  Cuttley  2622  (London  Code  2X4). 


COPPER  BRACELETS 

Sabona  Rheumatic  Relief  Co.  Ltd..  73  New 
Bond  St. i  London  Wl  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell.  Box  33.  Chelmsford  CM1 
5NH  Tel:  Chelmsford  (0245)  561  12 

COSMETICS  &  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd..  43a  Old  Park 
Lane.  Southport.  Mersevside.  Southport 
27717 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Winarick  (UK)  Ltd.,  Unit  15.  Hey  wood  Indus- 
trial Estate.  Heywood.  Lanes.  (0706)  66201 

COSMETICS 

Afro  Girl  Cosmetics  Ltd..  77  Lower  Clapton 
Road.  London  E5.  01-985  8X19  and  01-476 
5414. 

Creme  Simon  Ltd..  7  Lauderdale  Parade. 
Lauderdale  Road.  London  W9  1LU.  Tel 
01-286  7509. 

CREAMS 

H.  E.  B  Pharmaceuticals  lor  dermatological 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd..  6  Church  Street.  Ashton-u-Lyne,  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whiteways  of  Wfumple  Ltd..  (Whiteways) 
Whimple,  Exeter  EX5  2QJ  (0404)  822332. 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Stafford-Miller  Lid  I6ti  Great  North  Road. 
Hatfield.  Her/.s..  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Philhpe  Ltd.  71/716  Gowan  A\enue. 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London. 

DENTURE  CLEANERS 

Stafford-Miller  Ltd.,  166  Great  North  Road. 
Hattield.  Herts  Hatfield  6322  I 

DENTURE  FIXATIVES 

Stafford-Miller  Ltd  .  166  Great  North  Road. 
Hatfield.  Herts  Hattield  6322  I 
Ae/odent,"  Avrton  Saunders  &  Co.  Ltd.,  34 
Hanover  St.,  Liverpool  L69  IBL.  Tel:  051- 
709  82X2.  Telex:  62771  I 

DENTURE  REPAIR  UNITS 

(Laboratories)  Ltd.,  Blakesley  Lodge,  Green 
Street,  Sunbury  on  Thames,  Middlesex.  Sun- 
bury  X0303. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germaine  Monteil  (UK)  Ltd  ,  33  Old  Bond 
Street.  London  Wl,  01-629  1 378  Telex- 
264320  BACLDNG 


DISPENSING  TABLETS 


Approved  Prescription  Services  Ltd.,  PO  Box 
15,  Whitchlle  Road,  Cleckheaton.  West  York- 
shire. England  BD19  3BZ.  Tel:  Cleckheaton 
(0274)  X76776. 


DISPOSABLE  NAPPIES 

Lewis  Wool!  Griptight  Ltd  144  Oaklield  Rd., 
Sellvoak.  Birmingham  B29  7EE.  021-472 
421  I.  Telex:  .33X666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd..  Field  Works. 
Leagrave  Street,  Clapton  Park,  London 
E5  9QT,  01-985  2219. 

ELASTIC  AND  SUPPORT  HOSIERY 

Credenfnll  Ltd.,  214  Oueens  Road,  Beeston. 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS  (SUPREME) 

Newcastle  House.  Castle  Boulevard.  Not- 
tingham NG7  IHF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Wincheap. 
Canterbury.  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd.,  Naseby 
House.  49  Elwood  Street.  Highbury.  London 
N5  1  EE.  Tel:  226  I  984.  Cables:  Limitex.  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell.  Box  33.  Chelmsford  CM1 
5NH    Icl:  Chelmsford  (0245)  561  12. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jode/  (Man- 
chester) Ltd..  34  Shudehill,  Manchester  M4 
II  "1     lei   061-832  6564 


FEMINAX 


Nicholas  Laboratories  Ltd  .  225  Bath  Road. 
Slough.  Bucks  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  84X3X8. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd..  Fulton  House.  Empire 
Way.  Wembley.  Middlesex  HA9  OLX.  Tel: 
01  -902  X686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd..  Cop- 
perworks  Road.  Llanelli.  Dyfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd..  Crowhurst  Road. 
Holhngburv.  Brighton.  East  Sussex  BN  I  8AQ. 
Tel:  0273  506244 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd..  Cop- 
perworks  Road.  Llanelli.  Dyfed.  Tel:  Llanelli 
2576,  Telex:  Thomas  2576. 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co..  Hound  Mills  Industrial 
Estate.  Telford  Road.  Basingstoke.  Hants. 
RG21  2YZ.Tel:  0256-66808.  Telex:  X5X70X. 

HAIR  COSMETICS 

Wella  (GB)  Ltd..  Wella  Road.  Basingstoke. 
Hampshire  RG22  4AF  Tel:  Basingstoke 
20202.  Telex:  858378. 

HAIR  FASHION  AIDS 

Laughlon  &  Sons  Ltd..  Warstock  Road,  Bir- 
mingham BI4  4RT.  021-474  5201 

HAND  BAG  ACCESSORIES 

Laughlon  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B 14  4RT  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Lid..  Brew  maker 
House.  12  Rochester  Street.  Northam.  South- 
ampton SOI  10W.  Tel:  36044/5/6. 
Viking  Brews  Ltd..  28/29  Chve  St.,  North 
Shields.  Tvne  &  Wear.  Tel:  North  Shields 
73402 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross.  Barnsley.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd..  Ashley  Road,  Tot- 
tenham. London.  Tel:  01-808  6261/9.  Telex 
261906. 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works,  Staincross.  Barnslev.  South  York- 
shire. Tel:  Barnsley  840X1.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd.,  (Dethlac),  Sey- 
mour Road.  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd..  Fulton  House,  Empire 
Wav.  Wembley.  Middlesex  HA9  OLX.  Tel: 
01-902  86X6. 

INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388 

ITALIAN  PERFUMES  (NAPOLEON) 
DESIREE  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd  .  7l/71b  Gowan  Avenue. 
Fulham  SW6  6RJ  Tel:  736  2194/2397 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd..  Unit  1 5.  Arden  For- 
est Ind  Est..  Alcester.  Warwickshire.  Alcester 

3456. 


KWELLS 


Nicholas  Laboratories  Ltd..  22.">  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  84838X, 

LITESOME  SUPPORTERS 

Credenhill  Ltd.,  214  Oueens  Road.  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33.  Chelmsford  CM1 
s N fl  Tel  Chelmslord  (0245)  561  12 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33.  Chelmslord  CM  I 
5NH.  Tel:  Chelmslord  (0245)  561  12. 


MATEY 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  X4X3XX. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd..  166  Great  North  Road, 
Hatfield.  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd..  71/716  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  I  ondon. 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd.,  90  Belsize  Lane,  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Replica  27x93 ). 

NEW  VAGINAL  SYRINGE 

Saffron,  5  Rowlands  Road,  Worthing,  West 
Sussex  3JJ  BNI1.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Parfums  Molyneux.  Allenbv  House.  3  Main 
Street,  Fullord,  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Parfums  Molyneux.  Allenbv  House.  3  Mam 
Street,  Fulford,  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Agfa-Gevaert  Lid..  Great  West  Rd.. 
Brentloid.  Middlesex  TW8  9AX.  Tel'  560- 
2131  (25  lines). 


3  June  1978, 

\ 


Chemist  &  Druggist  919 


PHOTOGRAPHIC  PROCESSORS 

Tynecolour  Ltd.,  Western  Approach.  South 
Shields,  Tyne  &  Wear.  Tel:  0632  56391  1. 

PHOTOGRAPH !C  PROCESSING 
COLOUR—  B/W 


SHOPFITTING 


RAPIDFOTO  LABS 

24-hr  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St.,  London 
Wl.  Tel:  01-723  601  1 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields.  Tyne  &  Wear.  Tel:  0632  56391 1. 

POLLEN  TABLETS 


pollenaps 


Approved  Prescription  Services  Ltd.. 
P.O.  Box  15.  Whitclift'e  Road,  Cleck- 
heaton.  West  Yorkshire.  England  BD19 
3BZ.  Tel:  Cleckheaton  (0274)  X76776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd..  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201 

PRICE  MARKING 

Dymo  Ltd..  Retail  Svstems  Division.  Victoria 
Road.  Feltham,  Middlesex.  01-890  1388. 
Telex:  2  1204 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcratl  (Aluminium )  Ltd..  Hainault  Road, 
Romlord.  Essex.  Tel:  Romford  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Crams: 
Nicholas  Slough.  Telex:  X4X3X8. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd  .  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971  Grams: 
Nicholas.  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RENNIE 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd.  (Alphakil.  Rodine.  Biotrol) 
Products  Di\  ision  Felcouft,  East  Grinstead, 
Sussex.  East  Grinstead  23  661. 
Sorex  (London)  Ltd..  Fulton  House.  Empire 
Way.  Wemblev.  Middlesex  HA9  0LX.  Tel. 
01-992  X6X6. 


RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street.  Hull.  Tel:  0482  23464 

SUNGLASSES 


Sale  Optical  Company.  Normanhurst, 
195  Bropklands  Road,  Sale,  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd.. 
Washington  Mill.  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  52x5. 

SHOPFITTINGS  AND 
EQUIPMENT 

halconcral'l  (  Aluminium )  Ltd..  Hainault  Road. 
Romlord,  Essex.  Tel:  Romlord  24261. 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ12  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 


ifitapiiiii  /y/lcm80  pit* 

Modular  units  with  complete 
shopfitting  services.  NPU^NPA 
recommended  (for  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


E.  Plan  Ltd.,  E.  Plan  Estate.  New  Road, 
Newhaven  BN9  0HE 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd.,  P.O. 
Box  17.  Vicarage  St.,  Oldbury.  Warlev.  West 
Midlands,  B6X  XHG.  Tel:  No.  02  1- 
552-2696/7. 

SHOPKIT 


SHOPKIT 

The  world's  first  D.I.Y.  professional  shop- 
fitting  system  Free  installation  offer  Most 
shopfitters  would  charge  you  over  £3,000 
for  a  complete  refit  —  the  SHOPKIT  Price 
would  only  be  in  the  region  of  £1.600  So. 
apart  from  saving  you  £1,400,  we  will 
deliver  and  install  your  SHOPKIT  free  if 
your  order  exceeds  this  amount. 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd..  South  Way. 
Andover.  Hampshire  SPIO  5GB.  Tel: 
Andover  426  I.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd.,  South  Wuv. 
Andover,  Hampshire  SPIO  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd..  7  Lauderdale  Rd..  London 
W9  II. U.  Tel:  (II -2X6  7509 

SOOTHERS 

Lewis  WooltGriptight  Ltd..  1 44  Oak  held  Rd.. 
Sellvoak  Birmingham  B29  7EE.Tel:  021-472 
421  1.  Telex:  338666. 

William  freeman  &  Co.  Ltd..  Suba-Seal 
Works.  Staincross,  Barnslev.  South  Yorkshire 
Tel:  0226  840X1. 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME)  New- 
castle House.  Castle  Boulevard.  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd.. 
Washington  Mill.  1  York  Street  (oil  Charles 
St.)  ManchesterMl  7DE.  Tel:  06 1 -273  52X5. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-1O00  BOTTLES 

Hillyard  Contact  Lens  Supplies.  55  Barton 
Road.  Water  Eaton  Estate.  Milton  Keynes. 
Bucks.  (0908)  74537 

SWIM  CAPS 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross.  Barnslev.  South  York- 
shire. Tel:  Barnslev  X40X1.  Telex:  5471x6. 

TAMPONS 


Tarn  pax 
P09  " 
47414 


Ltd.,  Dunsbury  Way.  Ha\ant 
5DG.    Hampshire.   Hayant.  Tel: 


TEATS 

Lewis  Woolt  Gnptight  Ltd..  144  Oakfield  Rd.. 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd..  Suba-Seal 
Works.  Staincross,  Barnslev.  South  Yorkshire 
Tel:  0226  X40X  1 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East,  Woodsmoor.  Stockport.  Cheshire.  Tel: 
06 1  -4X3  7630. 

TOILET  BAGS 

John  O'Donnell.  Box  33.  Chelmsford  CM  I 
5NH.  Telephone:  Chelmsford  (0245)  561 12. 

TONIC  WINE 

Whiteways  of  Whimple  Ltd..  (Whiteways) 
Whimple.  Exeter  EX5  2QJ  Tel:  (0404) 
X22332.  Telex:  42959. 

TOOTHBRUSHES 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatheld.  Herts  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical,  P.O.  Box  XX,  High  Wycombe, 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
-446551.  Telex:  X37555 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical.  P.O.  Box  XX.  High  Wvcombe 
Bucks.  HP12  3RE.  Tel:  High  Wvcombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical.  P  O.  Box  XX.  High  Wvcombe. 
Bucks  HP12  3RE.  lei:  High  Wvcombe 
446551.  Telex:  X37555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield.  Herts.  Tel:  Hatheld  63221. 

TRUGEL 


UVISTAT 


W,  B.  Pharmaceuticals.  P.O.  Box  23 
Bracknell.  Berkshire.  Tel:  Bracknell 
50222.  Telex:  X47634. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover.  Hampshire  SP10  5GB.  Tell 
Andover  4261.  Telex:  47236. 

WATER  PIK 


1  f 

ledyne  Water 

Pik  (UK) 

Heath  row 

H( 

Hise.  Bath  Road 

Cranlord. 

Hounslow. 

Te 

1:  01-897  2501. 

WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road.  Worthing.  West 
Sussex  3JJ  BN11  Tel:  Worthing  (0903- 
34034 ). 

William  Freeman  &  Co.  Ltd..  Suba-Seal 
Works.  Staincross,  Barnslev.  South  Yorkshire 
Tel:  Barnslev.  X40X  I .  Telex:  5471X6. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  X4X3XX. 

WHOLESALERS 

M.  Baum.  Wholesale  Chemists  Ltd..  Monk- 
vvearmouth.  Sunderland  Tel:  Sunderland 
710X1, 


M6 

CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE,  HAYDOCK 

Telephone 
Ashton  in  Makerfield  76644 
Service  to  the  Independent  Trader 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough.  Bucks.  Tel:  —  Slough  23971 .  Grams: 
—  Nicholas  Slough.  Telex:  —  84X388. 


ZEISS  SUNGLASSES 

Carl  Zeiss  (Oberkochen)  Ltd..  3136  Foley 
Street,  London  WIP  XAP.  Tel:  01-636  8050 
(15  lines)  Telex:  24300. 


ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1978 

Manufacturers  &  Suppliers 
List  of  Multiple  Retail  Outlets 
Law  for  Retailers 
Value  Added  Tax 
Who  Owns  Whom 
Pharmaceutical  Organisations 
Forensic  Pharmacy 

These  are  just  some  of  the  sections  included  in  The  Chem- 
ist &  Druggist  Directory  1978. 

The  essential  reference  for  every  pharmaceutical  retailer, 
wholesaler  and  manufacturer.  Send  for  your  copy  today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London,  EC4A  3JA. 

Price  £15  including  postage  and  handling.  C&D  sub- 
scribers only  £12  including  postage  and  handling. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd..  London  N15.  Printed  by  Riverside  Press  Ltd..  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  22/18/8S. 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made-to-Measure 
Obtainable  direct  or  through  your  wholesaler  Write  for  literature 

Stock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory   Bandages      -      Athletic   Slips      -      Stockinette  Bandages 

Vernon  Works,  Basford,  Nottingham 
Phone:   77841-2         Grams:  Eesiness 


E.    SALLIS  LTD 


i  iditfpfed 
 /y/lcm 


  -  w-  


Top 
variety. 


continental  style  shopfittings  designed  for  todays  Pharmacy 
plus  full  service  —  complete  installations 
olney  bros  ltd   jado  house, northbridge  road, 

Oberkhamsted,  herts  hp4  leg 
free  colour  brochure  04427-5417/9 


..|3o  J  Carnation  Corn  Caps. 

\  guxson  Jl  Cuxson,  Gerrard  &  Co.  Ltd.,  Oldbury,  Warley, 
^-1978/    West  Midlands.  B69  3BB.  Tel.  021-552  1355. 


ANOTHER  DEAD  CERTAINTY 
FROM  SOREX 


What  Sorexa  CR1  did  to  mice -we're  now  going 
to  do  to  insects. 

With  a  really  effective  range  of  insecticides, 
including  moth  balls  and  fly  papers. 

And  with  our  generous  year-round  discounts 

and  bonus,  it's  a  dead 
certainty  you'll  make  a 
profit. 


FOR  PROTECTION  AGAINST  MOTHS 


For  full  details  see 
your  Sorex  representative, 
or  contact- 


J 


Sorex  (London)  Ltd 
Fulton  House, 
Empire  Way 
Wembley 
Middlesex 
HA9  OLX. 


est 
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The  resemblance  between  the  many 
tablets  and  capsules  Seward  make  may  not  be  obvious. 
But  they're  all  born  of  the  same  'parents': 
Quality:  the  result  of  attention  to  detail. 
Speed:  manufacture  in  minimum  time. 
Efficiency:  ensuring  production  of  the  right  product, 
in  the  right  time,  at  the  right  cost.  Join  the  Seward  family 
and  you  see  what  we  mean. 

seward  pfemaesy  leal 

Charlwoods  Road,  East  Grinstead,  Sussex  RH19  2HL,  England 
Telephone:  East  Grinstead  31 131 1  Telegrams:  Seward  East  Grinstead  Telex:  9531  5  TOPTAB  G 

A  member  of  the  Medical  Division  of  UAC  International 


922 
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